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We would like to express our gratitude to all those who have turned
the Birth of Image project from a possibility to a reality over the past
18 months.

Firstly, we want to thank all of the participants who have taken part in
our training and local activities held across six countries, both for their
participation and their willingness to learn alongside us.

We are grateful to all the youth workers and volunteers who've supported
us in their free time out of their care and passion for working with youth
and media. Some of them have since become trainers themselves and
are now organising their own activities and projects. They continue
what we began together, making sure that it’s always evolving.

We would like to thank and express our appreciation to Sofia, Eva and
Andrew. Their stimulating suggestions and encouragement have helped
us throughout, and have enabled us to make the most of our work with
youth and media.

We are grateful to the Youth in Action Programme for their support in
helping us realise our long-held dream of finding a new way to educate
about media.
We are deeply indebted to the Council of Europe for funding that has
allowed us to put into words and images our collective experiences.
Through Birth of Image we hope to inspire and support others who
share our passion for working with youth and media.
Doing what works is a great feeling. Doing it with and for others is
even better.
Thank you!
Kriszta Zsiday and Miki Ambrozy

media educators and project managers
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Introduction

This collection of articles is the celebration of a unique educational
process. The Birth of Image project has successfully achieved two goals.
First, it combined personal growth and media education for and with
young people. Second, it developed a methodology for the instruction
of active media literacy, including the latest chapter in the history of
media: the social media frenzy.

In Chapter 1 we present an overview of what is happening across the
map of youth and digital media, and reveal what the concept of media
literacy looks like in reality.

In Chapter 2 we discuss how to go about discovering the world of video
making, social media and copyright.

In Chapter 3 we explain our methodology. We touch upon the issue of
having “less” opportunity, the process of feedback in our approach, and
the potential for user-generated training content.

In Chapter 4 we share what young people have shared with us. We reveal

stories of participants who have benefited from the situations described
above by taking the initiative simply by being whoever they want to be.

Enjoy, share, contribute!

May 2011
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Win-Win | Civil Society
vs Digital Youth

What is the potential of media and new media for non-formal education
in civil society?

by Miki Ambrézy

When the Birth of Image project was created in a Budapest cafe, we
were sincerely curious as to how the actual thing happened: what
process preceded the birth of an image?

Marco Vlaming, the coach behind this project (with over 25 years of
experience in international youth work) had always told us that he
didn’t get why social media was so big. Claiming to be a farmer’s son,
he used to jokingly tell us how he didn’t see the point of it at all. A
few months after the project’s start the most unlikely thing occurred,
shocking everyone into disbelief.

Marco Vlaming created a profile on facebook. We stared at the screen
in shock. Was it really him?

Marco created not only a new virtual profile that day; he also made the
move towards participatory learning because he wanted to understand
what it was about new media that young people found so attractive.

The evolution of social media sites such as youtube and facebook* has
re-arranged the landscape of marketing and communication. Today
anyone can promote a cause, share an idea or upload a photo to the
Internet without spending little more than the time it takes to make
a sandwich. Do you have a facebook account? Chances are you are
already using social media yourself.

If you are one of those who refuse big brands on a moral basis, give up
hope. I always remember how my father tried to resist the mobile phone
for as long as he could. When it became cheaper than a landline phone,
he bought one. In the future facebook may well replace your mobile,
enter your bed, manage your fridge and sit with you for a beer.

The new curriculum

The ability to read and write was considered a civilising factor hundreds
of years before basic compulsory education was introduced Europe-wide.
Today there is a new curriculum. Surprisingly, it is written by the users
themselves — that is by all of us. At least this is the mantra of the decade.

It will become clear from this publication that not all young people are
media literate. At the same time, most young Europeans would go to
great lengths to sport an ipad, iphone or iGirl. Their lifeworld is filled
with audiovisual stimuli, most of it originating in the commercial sector.

Attractive, omnipresent

What it boils down to is that nonprofit youth organisations are up
against an attractive and omnipresent anti-hero. And it’s in the way of
looking that the judgment is passed. As long as we perceive digital toys
as anti-heroes, they will remain distant and scary.

What benefits could there be for civil society in using new media? What
can a young person learn from his smartphone? How can the video
camera be useful for an NGO? These questions may well lead to exciting
and fruitful discussions, actions and activism, just as the 18-month
experience of Birth of Image did.

Ask yourself what audiovisual or digital skills you have. In other words:
what are you able to do with digital or online media? A PowerPoint
presentation, perhaps? Have you uploaded anything to the Internet this
week? An attachment? A photo? Have you downloaded a document
today? Do you know where you saved it? Do you have a blog?

Birth of Image A Concise Guide to Media Literacy
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New media is full of opportunities for nonprofits. Photography, video
and web 2.0 are the most powerful resources of this communications
technology. The good news is that funding institutions for educational
and cultural projects are well aware of this fact.

Project visibility is easy as checkers for someone who knows the basics
of audiovisual communication. The dissemination of results becomes
effective only when you know how local electronic media works, who
works there and what attracts their attention.

A new literacy?

When a child learns to write in nursery or primary school, her first letter
“a” is wobbly, perhaps a little uncertain. Years later she has become able
to put expression, colour and meaning into a capital “A”, which is only
one letter in an important piece of writing (digital or hand-written, it
makes no difference). In the same way, your photographs may not look

very arresting or professional at the moment. At least not yet.

Media texts are structured in similar ways to traditional ones. And
they are as easily learned. It only takes practice and the willingness to
make corrections.

When we baptised our work the Birth of Image, we had in mind a
process whereby our entire team would be able to read and write with
sound and light. It took us 18 months, a few obstacles and a lot of fun.
I sincerely believe that there’s nothing unique about us, we've simply
kept following the reality of the new communication landscape. And
we stayed curious...

-)

*Luse them as text symbols of social bookmarking and media sharing - regardless of the exact brand.

The Media Landscape

by Dubravka Obradovi¢

It's impossible to understand contemporary life as it is led in most parts
of the world today without acknowledging the place of media in it.

Imagine a scene: you are driving in the countryside and pass by a huge
billboard advertising something for sale. Would you even notice it?
Would you find it strange?

Try and remember the last time you didn't see someone that you really
care about for many days. Of course you found the time to speak and
play and laugh together on skype or facebook. Did it occur to you that
there was something missing in the relationship?

Do you keep up with how the members of your extended family look
today through photos on flickr or picasa, or do you get your daily info
about topical political subjects through twitter or a forum thread?

Obviously, we have all moved deeply into the media landscape, and
though it sometimes feels like we fell into it through a hole after following
a white rabbit, it seems not such a bad place to be in, since it offers a vast
number of possibilities for information, connection and cooperation.

How can we, youth workers, educators and activists, sketch a map of
this ever expanding landscape and use it to understand young people
and support their efforts in bringing about significant and positive
changes to their daily lives?

First we need to observe the landscape meticulously, as an archaeologist
would observe a magnificent ancient culture, and recognise that media
has a similar capacity to inform us about the belief systems, values and
perceptions of their (not so ancient) producers/makers.

Next, we need to put ourselves on the map and raise awareness to the

fact that by developing all sorts of different relationships through the
media, we are at the same time developing our own relationship to the

Birth of Image A Concise Guide to Media Literacy
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media in at least two ways: 1.) we love, respect, protect, feel weary
around, or sometimes hate our equipment and specific channels
(software, applications etc.) that provide us with information; II.) we
are developing an image of ourselves in the new media space, whether
we actively participate in it or simply fantasise about it (consciously or
not:-).

Therefore, media is not just a part of the external landscape; it is
also a part of who we are, and we have a significant (and complex:)
relationship with it.

If we sincerely want to support young people to be able to develop
media literacy skills and tools to express themselves, and tell their own
stories instead of simply being represented by the mass media, we need
to actively participate in the landscape and be genuinely interested in
the media-facilitated worlds that young people are building (such as
blogs, wiki's, viral messages, tweeter feeds, photo blogs, video clips and
diaries and many more).

From that position, we can focus on developing critical thinking as
our primary agenda, by joining young people in informed inquiry and
contributing to their production of the new mediascapes.

Birth of Image media trainers participate in the media landscape in
order to understand, support, communicate, share and create with
young people all over Europe. The map we started to sketch might be
incomplete, but you are welcome to browse it in the following pages of
our publication and, hopefully, join us there.

What Is Media Literacy? | Reality Scan

by Miki Ambrozy and Dubravka Obradovic

Media literacy is the ability to access, analyse, evaluate and create media
in a variety of forms. It's an ability that’s absolutely essential for living in
a pluralistic, democratic society, as it helps develop an understanding of
the role of media in the modern world as well as the important skills of
research, critical thinking and self-expression.

As you’ll have already realised from browsing the pages in this volume,
the concept of media literacy sounds very promising. So, let us ask you
this: What is your honest opinion about the above definition? Does it
sound too good to be true? In this article we’ll examine the reality of
youth media literacy today.

In the past decade the mantra of educational policy has been to add
a single word to the various evolving terms of mainly computing
science. Ever heard of digital literacy, web literacy, media literacy,
information literacy?

Welcome to the era of new literacies.

With Europe’s youth unemployment figures looking a little bleak, there’s
much debate about how to match the content delivered by the education
system to the actual needs and emerging demands of the labour market.
The turning point in technology has seen the dramatic rise of social
networking, transforming users into creators of content.

Yet, from the point of view of a youth media trainer, there are several
issues that don’t fit with the idealistic idea of a digitally literate generation.

Birth of Image A Concise Guide to Media Literacy
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More and more young people are spending time in cyberspace, but is
media literacy really widespread?

At first glance important questions need to be raised concerning the
myth about youth being naturally literate in digital media. Reality
shows us that the ‘user-who-generates-content’ is still in the minority.

Creative media literacy remains the benefit of the few, even if the circle is
gradually widening. To join in, you need to be equipped with the basics
of general literacy, speak English or another major world language, have
a solid Internet connection, a reasonably reliable desktop PC or laptop
and be able to afford to maintain your computer system over time. This
phenomenon is also known as "the technological-educational gap" and
cannot be dismissed if we truly wish to work towards a more open
and inclusive world for youth. Moreover our experience tells us that
even with access to these basics the majority of young people are still
digitally half-literate.

I'm a firm supporter of the empowerment of marginalised social
groups through media and digital literacy. I believe that participants’
control over content is crucial to successful learning, or for a truthful
account of reality in journalism for that matter. One of the areas where
gaps of literacy can be most effectively patched up is in informal, extra-
curricular education.

I find that using video in team-building, whether as a tool for self-
expression or during an outdoor adventure game, can be more effective
than a lesson in aspect-ratio, picture composition and video file
formats. It’s an excellent starting point for career orientation as well.

For us educators, the ultimate question remains: how to exploit the
presence of digital media in the life-world of youth in a meaningful
way? How to bring a little depth into the world of videos about
skateboarding dogs and subtitled cats on YouTube?

Being curious is a fantastic human characteristic. Taking risks in life is
a basic survival instinct. If we enable young people to explore and take
control of their own digital learning environment, the results will be
more connected to their lives, more sincere.

There exists an element of personal growth in the creation of all
media. The transformation of digital newcomers to media literates is
a wonderful journey, and one definitely worth documenting for the
technological annals of human history.

Birth of Image A Concise Guide to Media Literacy
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YouChoose | Seven Tips on How to
Broadcast Yourself

The basics of audiovisual communication

by Miki Ambrozy

This article will give a concise outline of what I believe personally to
be the basics of audiovisual communication. My aim is to offer some
of my insights to assist you in learning the language of video, TV and
cinema by yourself. I will discuss neither technology nor equipment,
since there is a wealth of incredibly effective and useful material on the
Internet easily available.

1 | Where to start?
Watch and understand

Hollywood and MTV have taught me many things about audiovisual
communication. When considering the basics, I suggest you look at the
masters at creating impact: the commercial film and media industry.

The good news is that you already know the language of cinema and
audiovisual marketing: if you are reading this publication you probably
grew up watching advertisements and movies on TV, in the cinema
and on the Internet.

If youre coming from the nonprofit sector, you may well think that
the world doesn’t need any more propaganda aimed at shopping. But,
if what they do works, why not use this knowledge to your advantage?

2 | How to create impact?
Emotion and storytelling

Good storytelling is the most important element. Now how do you
achieve that? In terms of video, it can be useful to connect the idea of
story with a protagonist who's on a mission, which can be symbolised by
a journey with obstacles to overcome, with questions to answer. A story
is complete when it has a resolution and an ending.

To create impact, however, you need more than just this classic recipe.
You need elements that involve the audience’s imagination, allowing
them to expand on what they see, to be involved in the act of watching.
It can be as simple as a person singing and flirting with the web camera:
it’s authenticity that matters.

A story will create impact only if there’s an emotional connection
between the narrative and the audience; if the story develops along a
path, causing the protagonist or the audience, or both, to participate in
a journey into their imaginations.

3 | Who's talking in the video?
Personal Mission

The first question to ask yourself is what is my relationship to this idea?
In other words: why am I doing what I am doing? It’s not necessary
to have an immediate answer, but it’s essential that you keep searching
and asking yourself about what you’re doing as the project progresses.

For example, I've always wondered if it’s possible to be completely
invisible while acting as the director and cameraman of a scene in
order to make observational films. This question has fundamentally
shaped my development as a video maker, although I still haven't
found an answer as yet.

Birth of Image A Concise Guide to Media Literacy | 23
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4 | What is my message?
A personal and universal vision

Your message only stands a chance if it's authentic, meaning that a
personal vision is brought to a universal situation. I recently read an
article about the relationship between what we loved doing as 9 to 12
year olds and our professions as adults.* The point was that between
the ages of 9 to 12 we simply do things without thinking, just for the
joy of creation. If as adults we do something similar for a living, our
chances of happiness are much higher.

Your personal vision will strongly affect the videos you create. If you let
yourself be fully, sincerely and passionately present in the video project
youre working on, you will always express authenticity and achieve a
universal appeal.

5 | How to put my idea into practice?
From idea to script

It's important early on in a video project to establish your audience. So
how do you begin? Start by defining who the audience might be. Who
might watch your video? Is it friends and family, or is it intended for a
global youth audience?

The answers to these questions may influence the shape and form of
your message. Next, the shape and form of your narrative are described
by a script or storyboard. Storyboard is a visual record, while script is
a written record of your ideas. They both lay out story and emotion.
We've put some examples of storyboard and text-based script here.
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6 | What’s the best way to use the camera?
People make movies, not cameras

There’s no recipe for perfect camera use. If you respect the following
three principles, chances are your video will work well visually.

First, learn about your tools. Camera manuals are made to be read, so
read them. Key concepts in video are not difficult once you are willing
to experiment with the settings. Friends who know more about video
than you do can be excellent tutors when facing problems such as
how do I make a smooth shot of walking? Why is my video too white?

Second, respect tradition. Cinema and video language have their own
traditions, rules and innovations. Watch the masters of cinematography,
as well as the latest craze on YouTube. If you keep your eyes open,
you can learn by watching (and copying). Pay special attention to cuts
(where are they?), rhythm (how does the rhythm work?) and sequence
(what follows what?). Once you know the tradition, you can get creative
and break all the rules.

Thirdly, stay open to the new. If you work automatically or always use
the same visual effect, your work will become dull. Stretch yourself by
asking the question: is it beautiful the way I composed this shot? Is it
attractive to the audience? What else can I do? What would happen if
the camera moved (or stayed still)?

7 | What'’s the role of editing?

Editing and script-writing are the two least discussed stages of video
making amongst non-professionals. Participants in our media-training
courses often arrive with an awareness that they need practice in editing.

More often than not, the role of editing, especially in home lo-fi video
production, is to make you realise how little you know. You will be
confronted with missed opportunities in shooting, with technical
problems of workflow, with the need for sound editing and so on.

Editing is a crucial and beautiful part of the production. It is the final
drafting of your material. Videos are made three or more times. First
in your script, then during shooting and finally in the editing stage.

Show your rough cuts to as many people as possible, and listen to what
they have to say. There’s only one ‘first time’ in watching your material,
so a fresh eye is invaluable. Even if you disagree with what you hear, take
note of the comments your test audience make.

How can I move to a level higher?

Making choices is the only way forward. Find your personal preferences
in video making. Which subjects attract you? What is your favourite
technique for narration? Do you like to appear in your movies or not?
What are you most passionate about: Visuals? Sound? Planning? Script
and story writing? Directing? Making choices will focus your process of
development.

What it all boils down to is learning to learn from previous mistakes -
without taking initial failures too seriously. Your very special first video
didn’t make any audience impact. So what? Why would you refuse to
make a second, and then another? Simply make some corrections and
try again. There are plenty of fellow human beings out there who want
to share in your story by watching. Perhaps even responding to it with
a video of their own.

And so begins a new cycle of video making...

* in Walter Murch: In the Blink of an Eye
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The Social Media Revolution

by Dubravka Obradovic

The revolution principle

In order to grasp what the social media revolution means we need to
remind ourselves of the dramatic impacts that the original rise of mass
media had on society.

The world that existed before mass media was a world in which the
distribution of knowledge was a time-consuming and expensive practice,
and therefore dominated by elite monarchs and religious orders. They
used their control over knowledge and its distribution to control society
and the development of its institutions.

Gutenberg's invention of the printing press around 1440 was important
because it made possible the mass distribution of information, which
eventually led to the establishment of modern European societies founded
on humanistic values, science, culture and the institutions of democracy.

The revolution that mass media brought to the world didn’t mean that
the importance of media in the battle for power and control was any less
significant, however. This was because the means of media distribution
were still expensive and required the technological knowledge needed to
use them; it was therefore a media world still inaccessible to the majority
of people. This imbalance strongly divided the producers from the
consumers, those who had no way of responding through media channels
and were therefore treated as uncreative, passive and easy to manipulate.

After nearly two centuries of traditional mass media, the invention of
the Internet brought about deep and complex changes to modern society

Birth of Image A Concise Guide to Media Literacy | 29
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The development of the Internet, also referred to as the introduction
of new/social media, provides for many people the possibility of doing
what was previously difficult and extremely expensive: to participate in
an intensive, fast and inexpensive system of communication with large
numbers of people, as well as being able to instantaneously access an
almost unlimited variety of information. New media doesn’t require
technical knowledge or substantial economic investment for its use; it is
open and easily accessible by more and more people around the world.

Social media is a revolutionary new media phenomenon - a platform
for individual and collective participation, organisation, collaboration
and connection.

A new world of knowledge and participation

We now have a new definition of authority, objectivity, truth and
knowledge. They are no longer focused in one centre but are rooted
in dialogue, discussion and transparency. The key ingredient making
this possible is interactivity. Society itself now has control over new
media and its content. The notion of communities of knowledge is
rooted in the realisation that an individual is always subjective and
his knowledge limited, and that authority, truth and wisdom will most
likely arise through open discussion.

The possibilities that the free flow of information and connection
offer are more than just promising: we are witnessing the continuous
production of user-generated material in written, audio and visual
forms by communities of people living across the planet.

Collective authorship doesn’'t necessarily end in cyberspace: more and
more people are recognising that this organisational model can have a
great impact, providing space for learning and inclusion.

One of the critiques commonly made of the products made by Internet
communities is that, since they include people who don’t necessarily
have any expertise in the subject area they address, the products lack
quality in comparison to those produced using traditional cultural

techniques. The most prominent example of this issue is the debate
over Wikipedia and the validity and quality of its contents. Research
comparing Wikipedia and the Encyclopaedia Britannica, however,
concluded that the two different volumes shared a similar number of
errors. The primary difference is that if you use Wikipedia you have
the option of going to the Discussion page and reading or posting
comments regarding the validity of the contents in an article.

http://en.wikipedia.org/wiki/Reliability_of Wikipedia

3k

The neutrality of this article is disputed. Please see the discussion on
the talk page. Please do not remove this message until the dispute is
resolved. (January 2011)

The paths before us

The increased opportunities for education and participation that media
development offers also raises the problem of the technological and
educational gaps that are apparent in different areas of the world; there
are still a great many young people with limited access to technological
resources (computers, cameras, Internet), which prevents them from
participating in the media, from voicing their opinions and from
portraying their realities. At the same time there are those who have
access to the technologies but often lack the cultural and social skills
needed for full involvement in the contemporary media landscape.

Itis therefore our task as youth workers and educators to provide training
and to develop projects that will make new technologies widely available
and accessible to young people. Furthermore, we must emphasise
access to the skills and experiences needed to become full participants
in society, participants who can articulate their understanding of how
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media shapes perceptions and who will become aware of the emerging
ethical standards that will influence their practices as media makers
and members of online communities.

In order to maximise our results and build a community of educators
that will make the possibilities of media engagement more widely
available, we must also focus on promoting youth media projects and
media literacy education, especially the cooperation between media
and the service sector and the education of youth workers to make use
of the new technologies in their work. There is an exciting path ahead
of us; it will be an immensely more creative and rewarding journey if
we set off on it together.

Yes, But No? | Fair Use of Copyrights

by Andrew Hannes

Copyright is an issue that a lot of media makers avoid. Not because
they can’t handle it, but because rumor has it that it’s complicated.
With the expansion of the Internet, copyrights are constantly
changing; as everyone can Google, copy, keep and use material,
the essence and meaning of copyright has shifted radically over the
years. Copyrights do still exist, though! They are there, defined and
accessible. Young video makers are usually not informed about the
various copyrights that exist for each form (video, photography,
graphics etc.) and the subject (creative ideas) of media. Copyrights
differ per country and type of art. Young people in media exchanges
are often confronted for the first time with the idea that they have to
consider copyright issues.

One of the most common obstacles that video makers face is the legal
use of copyrighted music. You might think that the easiest way to get
away with it is to state all the info of the copyright holder, but this
is not the case. YouTube, for example, can mute your video or even
remove it. This will happen regardless of your intention or the target
group you have in mind (friends, school, country etc.). It is highly
recommended that you first contact the company or the artist of the
music you wish to use. Just don't expect Madonna to reply to your
request! If you are an independent video maker the chances of you
getting a response are not very high, but the attempt will help you
sleep well at night. In the case of an artist replying to you, honesty can
be a great tool of approach.
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The issue of using copyrighted material is not new or difficult to
overcome. There are plenty of Internet sites that offer music, photos
and video that is copyright free, and they are as easy to access as your
Facebook.

When using copyrighted material during Birth of Image projects,
participants are made more aware of the ‘Fair Use’ of copyrights. Most
of them turn to copyright free music or decide not to cover plot holes
with music but instead to take better care of the recording of sounds.

The best way to ensure that your videos, photos, collages or music don’t
infringe on someone else’s copyright is to use your imagination, skills
and the resources around you to create something original and all
yours. Then you never have to worry about copyright issues. Recording
natural sound, creating your own music soundtrack or even making
friends with musicians can bring freedom and satisfaction.

We shouldn’t forget that as much as we want to have our own videos
and photos copyrighted, the same goes for production companies and
other artists. In the age of social media it is possible to ensure the rights
of your creation. The “Creative Commons Copyright Licenses” scheme
currently applies to 53 different jurisdictions worldwide and is still
growing. These copyrights are simple; they vary according to what you
need and they are one of the best choices for individual creators and
even companies to secure their creative work.

Links:

1. http://dig.ccmixter.org/

This website can help you find music that is licensed under a Creative
Commons agreement. The composers have already given permission
for their music to be used.

2. http://freeplaymusic.com/

I use this database to track down copyright free music according to
genre, style or emotion.

3. http://www.centerforsocialmedia.org/fair-use

The most detailed, up-to-date and well-structured website on practicing
Fair Use. You can find examples, explanation videos and answers to the
most important questions concerning Fair Use of Copyrights.

4. http://creativecommons.org/

This is the official website of Creative Commons licenses. It includes a

very simple explanation on how to choose from a range of protections
and freedoms for authors, artists and educators.
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Fine-Tuning | Media With and For
the Socially Underprivileged

by Kriszta Zsiday

Life experiences seem to be immaterial for many people. Yet they have
an enormous impact on our lives, especially when we are young. The
continuous flow of emotions and experiences stemming from such life
events as rites of passage, leaving home, and facing social, economic
and personal challenges is significant.

All of these events affect our personal responses: what images we
form in our minds; what life strategies we opt for; how we express
ourselves and participate in society. While some of these actions and
reactions are the result of inherited genes, hormones and the biology
of growing up, others are directly connected to cultural, familial and
social experiences.

In Birth of Image we have worked with young people who have grown up
in orphanages, with young immigrants, with hyperactive and deaf young
people. Their life stories often encompass personal beliefs, thoughts and
issues which are initially unknown to us, the youth workers.

Yet this is the reality we work with. Those colleagues who stay in the
profession long enough usually come to the conclusion that our work
is about fine-tuning - not about changing the world overnight.

Fine-tuning is the discovery of motivation systems, and how these
systems function for young people, within the logic of their life-
worlds. Media is a great tool for this. For a start, it has the capacity to
synthesise and structure personal stories in an expressive way. What
is required for this is the motivation to start playing with the tools of

media. By looking at whats happening on Facebook, Twitter, YouTube
and so on, we can be sure that this is already a channel where the fine-
tuning of youth can take place.

When it comes to fine-tuning, there is no contradiction between youth
with “less opportunity” and youth from more privileged backgrounds.
Ideas only make sense with respect to the reality they are conceived in.
The notion of troubled youth only makes sense in respect to a society
that decides who is a normal person and who is not.

Press Like

We all respond to the environment in which we live. Recent research
shows that social acceptance, and the sympathy we receive from
others, is one of the main stimuli within motivation systems. Negative
experience diminishes motivation systems and raises stress. In his book
The Humanity Principle (2006), Bauer states that “the best drug for the
human being is another human being.”

When a young person shares stories with sincerity and out of his
own free will it can give him a heightened feeling of being alive and
the enjoyment of creating something. This increases his motivation
to do something for people he likes, or together with them. When
working with youth who come from difficult backgrounds, the need for
acceptance and the feeling of being liked by others is a given fact.

It can happen, though, that this need and feeling are expressed
differently, on other levels or with varying intensity. By giving these
youth a video or digital camera and the opportunity to create, we
also give them a chance to move their personal issues from within
themselves to an audience on the outside. In the case of video sharing,
this audience could be thousands or millions of fellow humans living
all across the planet. To receive a “Like” on a picture, video or status
message can be a landmark moment, indicating that the individual
plays a role in other people’s lives.
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Following My Interest

Creating media messages works on two levels: technical and emotional.
The technical part can be learned through online tutorials, software
training or friends. To be willing to open up and share a personal story,
however, requires something else.

During one of my training projects a group of young addicts got wasted
the previous night and didn’t complete their video assignment. Finding
a way through the situation was one of my most memorable moments
as a trainer. Following a conversation with them the next day, they got
drunk again. But they grabbed a camera this time and created a video
out of the experience. Later on they showed it to their group. With this
video they created their place in the training session. They understood
that it was an environment where they could work out their issues,
where they could participate instead of resisting.

The fine-tuning of the media training project supported them and
enabled them to reflect on what they did, how and why. They did not
give up drinking, but made videos about the dark side of addiction.
They discussed it with the others. Eventually they decided not to drink
for a day, after regular daily consumption for more than ten years.

Creating My Account

The best practice in my eyes is to bring complex target groups, with
diverse backgrounds, together. In many cases language, culture and
habits will be an obstacle. But once they hold the camera in their hands,
the desire to create, to share, will become stronger than the obstacles.

A second good practice is to use a form of visual expression in order
to manoeuvre beyond their personal (and often limiting) thoughts.
The visual expression of complex messages in a group setting supports
mutual understanding. It also offers them the “aha” experience of
an insight gained during the process of creation. Visual language is

a universal language — a fact proven by blind participants who have
directed movies during Birth of Image projects.

The third key to success in my eyes is the setting up of the activities,
including both the environment and human resources. A location and
training space where the participants can physically move around will
help them release tension through movement exercises and outdoor
activities. A small community, like a village, makes it easier to keep the
focus within the group, while also having the opportunity to socialise
and explore different ways of living.

Last but not least is the creation of a team of educators. It's important to
include people with technical competence, as well as trainers with strong
people skills, in order to support the emotional and mental processes of
participants. This combination is highly important when working with
youth from “difficult” life situations.

Youth from difficult backgrounds may not have smartphones or
expensive cameras, but they all search for “likes” on Facebook, for
viewers and followers, and they definitely have stories to tell. With
the media activities of Birth of Image we've been able to give them a
sense that their voices have been heard and their experiences have been
acknowledged. Who they are has been valued, and this works for all.
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Communication is the Response You Get

How to use your audience and peers for feedback on the impact and
meaning of (audiovisual) communication?

by Miki Ambrozy

When working with media, we use audio, visual or mixed media
to communicate a message. In these cases the impact of our
communication is tested by the audience. In other words, the meaning
of our communication is the response we get.

The question for the viewer will always be: Do I understand the
message or emotion expressed? Am I drawn into this or not? What’s in
it for me? Am I affected? Whether consciously or unconsciously, these
questions will lead the viewer to a choice: Do I keep watching or not?

In Birth of Image we have developed a set of questions that encourage
young video makers to move beyond the laughter of their peers and
the cosiness of the group. We usually ask for a physical response from
the audience to the projected material, such as raising a hand, in order
to stimulate a reaction similar to online video watching (clicking the
Close or Like buttons). The questions are:

Would you forward the link to this video to your family members and
close friends?

Would this video be entertaining for people outside of this group, say
to someone watching in Japan?

Does this video connect a local reality to a universal emotion?
If the answers are positive, we can be fairly sure on a cognitive level

that our video “works” and that it will attract attention on social
media sites. More interestingly, if you observe the audience’s body

language and breathing while watching the video, you can gain valuable
information about the impact of your communication. Laughter and
clapping are obvious signs. Your peers also express and reflect what is
happening on the screen by shifting their weight to the edge of a chair
(attention is focused towards) or by yawning and shuffling on the chair
(attention is focused away).

Following the initial reactions, we ask for compliments and corrections.
This will guide the video makers in improving their video and keep what
is already working in place. The verbal feedback can add value to your
initial idea or approach.

From the side of the video maker, there’s a risk in taking everything at
face value or too personally. This should be avoided. Feedback serves
as an opinion on your work, coloured by emotion, and it’s always the
choice of the video maker to take it or leave it. One thing we like to
remind young people of is that the feedback is on the video, not on them
personally.

Finally, feedback is also a tool for creating communities. This is apparent
from the advanced use of comments and video responses on social
video-sharing sites. It raises the quality of discussion, structures the flow
of opinions, and empowers people to listen to each other, while leaving
the choice to participate in their hands.

Birth of Image A Concise Guide to Media Literacy | 43



44

Birth of Image A Concise Guide to Media Literacy

Is it OK? | Ethics for Image Makers

by Kriszta Zsiday

We often say that the events of a summer camp, training course or media
workshop stay with the event. Which is not completely true, of course.

Facebook statuses, videos shared online and photos of the event all
carry messages. When young people work with media, the question of
how and what to share becomes even more significant. As creators, we
all want to share our products with the largest possible audience. And
with social media it is fast and easy. You will see your party photos and
videos on community sites within seconds.

Yet practising freedom of expression is only one side of the coin.

In one of my international youth exchanges a group of young people
became interested in exploring the situation of immigrants. They
discovered that some of them earned money by begging on streets.
They wanted to make a video of their struggle for a decent life and
returned with footage of a young mother with a baby pleading for
coins on the street. She looked pitiful and dirty in the shots, recorded
from a distance, with the cameraperson hidden.

The video makers were very proud of their material and the dramatic
universal message of sorrow that it conveyed. When asked what they
thought the mother would say or feel upon seeing herself shown in
public in this way, they felt suddenly confronted by the question of ethics.

I do not believe the young video makers did anything immoral. What
is more, they were devoted and socially active in their work. At the
same time I wish to stress that the medium of video can easily result
in unethical behaviour. The pressure to keep an audience attracted,

to satisfy the youth workers or trainers and to share something truly
outstanding can lead to ethically dubious media products.

How to report truthfully while protecting the subject, especially one
in a difficult life situation? The challenge is as old as storytelling. The
novelty today lies in the sheer size of the audience, the speed at which
information spreads and, in this case, a group of young people with
limited opportunities in life suddenly able and ready to make media.

It may sound easy to ignore the possible consequences of your media
product on someone’s personal life, as this is a common trend in mass
entertainment media (just think of Big Brother or celebrity gossip sites).

My understanding of ethics is that you should respect the law and the
personal involvement of others, even while pursuing an outstanding
story. This requires personal care. You will need to uphold human
values in order to create value-based media. This is only possible if you
develop an interest in the relationship of media to the reality of facts and
the realities of other human beings.

You should avoid falsifying or exaggerating facts, leaking private
information in a story and transmitting one-sided information with
little or no research. These actions in general degrade media products
from source of information to sensationalist reporting.

As a youth worker you may well meet people who face issues such
as discrimination, disability, unemployment, poverty or simply
different sources of insecurity while growing up. Here are six core
values you can refer to when working with media: trustworthiness
(service), responsibility (social justice), respect (dignity and worth
of the person), integrity (fairness), caring (importance of human
relationships) and competence. Below I offer five tricks that will help
you to create ethical visual media.

Law and legal rights differ from ethics. Ethics are a system of moral
principles. Who is in the picture? What do I tell with it? Where will
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I share this image? Is it OK? Media messages and visual images are
powerful tools, to which only the creator has full access. With great
power comes great responsibility.

It is you who makes a difference each time you decide whether an
image is OK or not.

5 Tricks for Ethical Visual Media

Use images of subjects where the person cannot be recognised (in a
crowd, shown from behind, using shapes).

Ask if you can photograph or record the subject on video. You can also
ask people to let you know if they do not want to be shown.

When showing a photo or video to a wider audience, get a written
and signed informed consent document from all subjects who can be
recognised. (This would include production title, location, whether
their full names will be used, where the product will be shown).

When making a video, show the final product to the protagonist or
central character(s).

Ask others how they see your final product. This way you can check
that you are not damaging the reputation of anyone when producing
socially and emotionally challenging messages.

Transformers | Who is in Charge Here?

What is the meaning of participatory culture for media education? The
story of how new media challenges the traditional concept of educator and
youth worker

by Miki Ambrézy

New audiovisual media is all about doing. What does it take to create
new media? It takes creative thinking and visualisation; it takes trial and
error during production. It is a series of decisions and choices, made
individually and collectively.

New audiovisual media is the perfect tool for holistic education on
any given theme or topic. It is a new language for young people’s self-
expression, while offering enormous potential for developing all aspects
of a person’s communication skills: written expression, visual language,
body talk, drawing, movement and interpersonal communication.

One question is what to express? The educators behind Birth of Image
made the decision to give maximum control over content to participants.
If you browse through the more than 70 videos on Vimeo produced
within the framework of the project, you will find a range of universal
themes spanning human experience.

One dominant form of expression is play. Messages are expressed through
a playful combination of opinion, experimentation and fun. Indirectly
they speak about what young people’s concerns are today (e.g. Stay Curious
and Advertising Life series). Finding one’s voice and challenging one’s self
are two other recurring universals. The most popular video created in the
Birth of Image project is the one directed by a blind participant (Slightly
Different). One Polish submission to the online contest concerned
teenage worship of women (Women are.... Oh yeah!) while another was a
documentary about a homeless entrepreneur (Can Man).
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At first sight, these outcomes might not meet the institutional
expectations of intercultural dialogue, tolerance and a feeling of being
European. Upon a closer look you will find, however, that the people
who have participated in these media productions have made important
creative choices, cooperated in teams throughout an intensive process,
acquired new media skills and exercised their right to the freedom of
expression by entering the public domain - all of this without anyone
telling them what to do.

A method that works

Any Birth of Image project starts with the educators clearly
communicating the philosophy of the event. Our philosophy is a
break with the paradigm of education by prescription, whereby the
outcome is defined at the outset. We are only present for as long as
it's necessary for participants to take matters into their own hands.
That can sometimes be as little as one programme day. Programmed
sessions are only adhered to if they are serving participants’ needs at
any given moment.

Secondly, we make a group-level agreement on the ground rules, which is
a code of conduct. It lays out a playing field where open communication
is in practice; where participants share and talk about their experiences
in the first person singular, without making assumptions about what
others are going through at any given moment; and where basic human
needs such as security, variety and connection are respected.

Thirdly, we define our role as resource persons, ready to follow
participants by answering their questions and by applying the simple
rule of empowerment. This means supporting a person to solve her
problems, without actually suggesting a “right” or “correct” solution.
The power and the success stay with the participant.

The focus of our method from this point on is to respond to participants’
actions and questions. In the first hours of a project the intentions or

goals of each participant are checked and monitored up to the point we
believe it’s necessary. The team of trainers and assistants is available for
leading workshops, giving lectures or peer-to-peer sessions on anything
related to nonprofit media production, from scriptwriting to camera
technique, from conflict management to personal coaching.

Our method is participatory from the start. It has resulted in training
courses where 11 complete media productions were made by only 24
participants in seven days, most of them without previous experience.
Birth of Image has produced a wide range of formats from documentary
to experimental works and live TV shows, totalling around 70 videos by
more than 250 young people who were fully in charge of the outcome.

Birth of Image A Concise Guide to Media Literacy | 49



A Concise Guide to Media Literacy

Birth of Image

50

the outcome

chapter 4

haﬁami&@ . 5

.

) - ,,n
rwufﬁwutxu&asmewm@

( .v\ m

FMsasws( D
A\/ﬁ mr ) 596
D
Q@\@
D

ol
metzuma§¢AHMMMU\\\lﬁ/( ",
N C

DIVHSIIVHS 2IVRS

A Concise Guide to Media Literacy | 51

Birth of Image



52

Birth of Image A Concise Guide to Media Literacy

Images of Me, Images of You

How photography makes me grow

by Donalda Sinkute

Ilive - I see — I am. Pictures are the windows onto my life. They may lie,
show a better or worse version of life as it happens, but the fact of an image
you have created is obvious - you can’t change what you have framed.
Mastery is to capture this fact as truthfully as you can. That’s the level  am
at now. And I am growing. Now I want to make my pictures real.

There are a lot of theories, books and millions of posts on the Internet
about photography and how to improve your level of taking and making
pictures. I believe in a simple truth: you have to feel the power of the shot
you want to take. It’s often hard to put the image I see into the picture, so
that I can show what I want others to perceive. Yet I adore the moment
when my mind captures the shot! Even if my lack of fancy technique and
skills don’t enhance my work, I admire that wry picture made by me.

I think nowadays the power of technology means there are plenty of
possibilities to be the visual narrator of your own life — whereby you
“write” with images. Make your pictures speak the words you can’t find.

Think Facebook. Someone doesn’t have any photos on their profile?
What would you think about him or her? How about noticing
comments or uploaded links? Does that give reliable information
about this person? Then the first image of the person appears. Even
if it’s a random shot, it has the power to make you believe the other
person is something other than an empty profile. It doesn’t even matter
if the picture is real or fake, or even a photo of someone. Images make
you believe what you see.

How does all of this make me grow? I'm always looking for interesting
shots that will help me remember a moment, to bring back the feeling,
the taste or the smell. I illustrate my trips in the form of a photo diary. I
don’t read my diary entries as much as I look at my pictures. In sum,
taking pictures makes me become more specific. It also makes me feel
more interesting, fun, punk, sometimes crazy, fabulous and helps me to
inspire others...

It makes me alive!
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Connected By Cables

by Gregory Painter

Before my training I had very little experience with media. My first
impressions of it were through the Tarzan Online Training, organised
by a team of Birth of Image educators, where I had the opportunity to
push some personal boundaries with my skills. I wanted to try as much
as possible, and on top of this I had a real opportunity to learn through
the videos, comments and assignments I received.

The first challenge came when I went to Holland and was surrounded
by an international team of people from five different countries, all
there with the aim of constructing media. I faced some unexpected
challenges communicating through a camera, dancing, learning about
my body and senses, as well as about others. It made me realise that
making media isn't done alone. With this in mind we started to make
projects, small ones at first but leading to bigger productions.

For the second half of the training we were treated like a small company.
We had to create a concept and an idea, before promoting it to a set of
producers. I wanted to create a large project like a movie or a TV show.

Through a series of proposals and feedback, as well as creating scripts
and story boards, we perfected our idea — a TV show. We attempted
to make it as professional as we could. We used lighting and as many
cameras as we could get our hands on, training a few actors to sit in
as the studio audience. We also “employed” sound technicians and
cameramen. We tried to have everything we could. I wanted to create
a new reality, even if a completely constructed one.

Behind closed doors we built our own reality of a TV show, while other
participants were unaware of what we were doing. The scariest thing
was the main actor - me. I had to alter myself radically. I became a
very loud and outspoken person, not afraid to grin at the camera and

interact with it. This was a complete contrast to my usual self who would
normally avoid being in front of the camera, far too shy to speak in front
of an audience.

After the training I decided to carry on the development of my idea so
that I could gain even more experience. I created a small franchise for
the show - it had a fan page, with a weekly episode. It was a lot of fun
to make. I think it was a great developmental tool. It helped me learn
about what an audience wanted, what worked and what didn’t work
with camera shots, and it gave me the opportunity to test out new ideas.

One day I would like to create an even bigger set for a movie or a more
complicated TV show and help give someone else this opportunity too.
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New Perspectives

I am Krisztian Sélyom, 18 years old, final year secondary school student.

I heard about Egyesek from a friend who had participated in a few
trainings earlier. He showed me and opportunity I could not miss: a
programme called Birth of Image. During those ten days in Greece
in May 2010 I learnt more about myself and the world than in my
whole life before. I learnt to put things in a new perspective, which
is very useful, especially in more difficult times. After this I got the
opportunity to go to a conference in Belgium in December 2010. The
title was Young People And Mobiltity - a Luxury?

Birth of Image is an 18-month series of programmes focusing on visual
media. At the trainings we improve our visual expression and learn
how important creating things is. A lot of young people got to know
and love these forms of expression due to this project. My favourite
genre is the short movie, I continue to make and popularise them
among my friends. I also had the chance to practice working in teams,
and have learnt many new things that open up exciting domains in
filmmaking. I understand the message of films and images more easily
now, which is a great experience as well.

The text above is Krisztidn’s original work, he wrote it out of his own initative. We decided to publish

it without the corrections of a proofreader and the editors.

Birth of Image
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appendix b | Civil Society
Organizations & Contacts

YMCA ParthenopeOnlus (IT)

YMCA Parthenope ONLUS is a non-profit, non-governmen-
tal, free and independent association. Our mission is to devel-
op the minds, bodies and spirit of people in order to create a world
which works for everybody out of love, care and cooperation.
We pursue our goals by creating and participating in local and international
projects such as seminars, exchanges, training groups, work-camps, research
and creative initiatives.

WEBSITE:www.ymcaparthenope.com
TELEPHONE: +39 340 7821363
EMAIL: info@ymcaparthenope.com

Egyesek Youth Association (HU)

Our activity is focused on the non-formal personal development of
young people and professionals of the youth work field in the Hungarian
and European context. We organise youth exchanges, volunteer
projects, training for youth leaders and peer educators, summer camps
and school-based community service programs. We are specialised in
media, coaching, dance and working with integrated groups of youth from
diverse backgrounds.

WEBSITE: www.egyesek.hu

TELEPHONE: +3613210495

EMAIL: info@egyesek.hu, egyesek@gmail.com

VIDEO CHANNEL or other SOCIAL MEDIA: http://www.facebook.
com/egyesek

Kriszta Zsiday

Media & expression trainer, youth worker
http://trainers.salto-youth.net/ZsidayKriszta
+36302319819

zsidaykriszta@gmail.com

Skype: strella314

OldeVechte Foundation - YMCA Nederland (NL)

WEBSITE: www.oldevechte.nl / www.ymca.nl
TELEPHONE: 0031 529 451 963
EMAIL: oldevechte@hotmail.com

Marco Vlaming

Head trainer and organiser
www.oldevechte.nl
oldevechte@hotmail.com

0031 529 451 963

Zeesserweg 12, 7731 BGOmmen, The Netherlands

Global Soma Youth Association (GR)

GLOBAL SOMA is a non-profit organisation active in AUDIOVISUAL and
YOUTH training. We create events to empower youth. Global Soma is a creative
social space. This space can take the shape or structure of seminars, research,
training, events, educational programmes and workshops among others.

WEBSITE: www.globalsoma.com

TELEPHONE + 30 2311 200996 / +30 6907532925

EMAIL: global.soma@gmail.com www.vimeo.com/globalsoma
http://www.vimeo.com/birthofimage/http://www.facebook.com/pages/
Global-Soma-NGO/194982857506

Miki Ambrozy

media trainer &filmmaker, youth worker

www.vimeo.com/ambrozymiki
www.vimeo.com/globalsoma
+306948734397
miki.ambrozy@gmail.com
Skype: ambrozy.miki
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Sofia Moudiou
Media educator, trainer

www.vimeo.com/globalsoma
+306907532925
soflamoudiou@yahoo.co.uk
Skype: soflamd4

Radvila (LT)

Radvila is a non-governmental organisation which is voluntarily uniting
Evangelical Reformed youth and other people actively participating in the activities
of the fellowship. The main objectives of Radvila are to inspire youth to grow in
the evangelical spirit, to encourage their moral, cultural and physical development
and to unify the youth of the Evangelical Reformed church in Lithuania.

Radvilapursues its goals through organising summer camps for children, youthand
young families, children’s Sunday school, seminars, conferences, lectures, outdoor
activities and by actively participating in musical, social and charity projects.

WEBSITE: www.radvila.lt
TELEPHONE: +370 654 04407
EMALIL: radvila@ref.lt

Donalda Sinkuté
Youth leader

+370 654 04407
sinkute@yahoo.com

COFA (LT)

COFA is a group of young people with the common interest of
creating opportunities for other young people to actively participate
in local and international learning experiences, promote non-formal
education and to create a space for young people to express their ideas.

We organise local activities such as audiovisual media workshops, meetings
and discussion groups. We also participate in international projects and
promote them amongst young people in Lithuania.

WEBSITE: www.cofa.lt

TELEPHONE: +370 618 34435

EMAIL: cofa@hotmail It

VIDEO CHANNEL or other SOCIAL MEDIA:
https://www.facebook.com/pages/COFA/100806286626464

Donalda Sinkuté

+370 654 04407
sinkute@yahoo.com

Evelina Paunksnyté

+370 618 34435
eva.paunksnyte@gmail.com

Vega Youth Center (SRB)

WEBSITE: www.vega.org.rs

EMAIL: vegayc@gmail.com

VIDEO CHANNEL or other SOCIAL MEDIA:
http://www.youtube.com/user/vegayc

Dubravka Obradovic
Media educator & trainer

dubravka.obradovic@gmail.com
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appendix c | Stories Online | Sharing
is Caring

Below you will find links to two Birth of Image productions which,
in our eyes, reveal a clear picture of our methodology. We selected
them because they depict how participants react to the process-based
approach to creating media and, through that process, how their self-
awareness is raised.

What You Give is What You Get | Short Doc

Duration: 00:05:17
Format: HD
Director: Andrew Hannes

View online: http://www.vimeo.com/globalsoma/what-you-give

The observational story of Tamas and Stefania, participants in a Birth
of Image training in Greece (May 2010). In the documentary they talk
about their emotions, insights and personal experiences during that time.

The Geki Show

Duration: 00:04:46
Format: HDV
Concept: Gregory Painter

View online: http://vimeo.com/21696649birthofimage/geki-show

View on FB: http://www.facebook.com/pages/
Geki-Show/154941661229222

The vlog-style story of Gregory, a participant in a Birth of Image training
in the Netherlands (February 2011). In this video he talks about his
experiences and insights that developed during the process of creating
a TV show from scratch. The video also include shots of the live event.

appendix d | Online Resources

Birth of Image Website

What are the basics of media literacy and why should it be part of
informal and formal education? How to use a digital video camera and
the basics of Video Journalism. Social media & digital literacy collection.

www.birthofimage.com
www.birthofimage.com/blog/online-training-resources

http://www.birthofimage.com/blog/birth-of-image-social-media-and-
online-video-collection/

Birth of Image Vimeo Channel

Videos created for and with youth during the project, locally and
internationally. The thematic field ranges from immigration and social
justice, through nature and fun, to local journalism and pure self-
expression.

http://www.vimeo.com/birthofimage/videos

Videos for Media Education & Literacy

A channel for non-profit educational videos that broaden and challenge
the traditional concept of media literacy. The guiding principles are
that (a) To make sense of the world, media literacy is essential, and (b)
Everyone has story to tell.

http://vimeo.com/channels/birthofimage
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appendix e | Council of Europe - EYF

The European Youth Foundation (EYF) is a fund established in 1972
by the Council of Europe to provide financial support for European
youth activities.

Its purpose is to encourage co-operation amongst young people
in Europe by providing financial support to such European youth
activities that serve the promotion of peace, understanding and co-
operation in a spirit of respect for the Council of Europe's fundamental
values of human rights, democracy, tolerance and solidarity.

EYF’s category B supports the production of information and
documentation on youth issues such as training manuals, production
of audiovisual materials, magazines produced by international youth
organisations or networks etc.

This publication was funded by Category B as a project applied by
Global Soma Youth Association (Thessaloniki), in partnership with
Olde Vechte Foundation (Ommen), Reformed Evangelical Youth
Fellowship Radvila and the informal group COFA (Vilnius), Egyesek
Youth Association (Budapest), YMCA Parthenope Onlus (Naples) and
Vega Youth Center (Belgrade).

The purpose of this publication is to introduce the methodology of
using media as a tool in youth work as implemented by the Birth of
Image project.

appendix £ | Youth in Action

Action 4.4 of the European Commission

Education and Culture DG

The European Commission launched a call for proposals under the title
Projects encouraging creativity and innovation in the youth sector -
media literacy in 2009.

The Birth of Image project has been submitted by a member organisation
of the YMCA Nederland, the Olde Vechte Foundation (Ommen), in
partnership with Global Soma Youth Association (Thessaloniki), Radvila
Reformed Youth Fellowship — Creative Opportunities for All (Vilnius),
Egyesek Youth Association (Budapest), and YMCA Parthenope Onlus
(Naples). Vega Youth Center (Belgrade) has joined the partnership on a
co-funding basis.

The focus of Birth of Image is to use media literacy as a tool to strengthen

the capacity for creativity, so that young people learn to find innovative
and original solutions in personal, occupational and social life.
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Birth of Image
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Mes norétume padékoti visiems per pastaruosius 18 ménesiy
prisidéjusiems prie $io projekto jgyvendinimo.

Visy pirma - dalyviams, prisijungusiems prie musy lokaliy veikly metu
ir tarptautiniuose mokymuose, vykusiuose net $esiose Salyse, - uz jy
pasiryzimg mokytis drauge su mumis.

Taip pat mes labai dékingi visiems jaunimo darbuotojams ir
savanoriams, kurie laisvu laiku mus palaiké vedini aistros dirbti su
jaunimu ir medija. Kai kurie i$ jy netgi tapo medija mokymy vadovais
patys ir dabar organizuoja savo projektus. Jie tesia tai, kg mes pradéjome
kartu, uztikrindami, testinuma ir augima.

Acia Sofijai, Evai ir Andrew - uz tai, kad jy jkvepiantys pasialymai ir
padrasinimas palaiké mus viso projekto metu dirbant su jaunimu ir

medija.

Mes esame dékingi programai “Veiklus jaunimas” uz jy paramg mums
jigyvendinant savo svajong rasti nauja ugdymo buda medijos srityje.

Ypatingai dékojame Europos Tarybai uz skirtg finansavima, kuris
mums leido misy surinktg patirtj atvaizduoti zodziais ir nuotraukomis.
Projektu ,,Birth of Image® mes tikimés jkvépti kitus, su kuriais mus
vienija ta pati aistra.
Daryti tai, kas duoda teigiamy rezultaty, yra nuostabus jausmas. Daryti
tai su kitais, yra dar smagiau.
Acia!
Kriszta Zsiday ir Miki Ambrozy

Projekto vadovai
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Sis straipsniy rinkinys yra unikalaus edukacinio proceso nuopelnas.
Projektas ,,Birth of Image® sékmingai pasieké du tikslus: pirma, sujunge
asmeninio augimo ir jauny Zzmoniy medija mokymosi galimybe; antra, §is
projektas i$plétojo aktyvaus medija rastingumo mokymo metodologija,
nepraleidziant ir paskutinés karstinés — socialinés medijos.

Pirmame skyriuje mes pristatome, kas vyksta jaunimo ir skaitmeninés
medija kontekste ir atskleidziame, koks yra praktinis medijos supratimas.

Antrame skyriuje diskutuojame apie video karima, socialine medijg ir
autoriaus teises.

Tre¢iame skyriuje i§déstome savo metodologija, palie¢iame turinciyjy
maziau galimybiy temg, griZtamojo ry$io supratimg, vartotojui
pritaikyto mokymuy turinio potenciala.

Ketvirtame skyriuje dalinamés tuo, kuo jauni Zmonés pasidalino su
mumis. Mes jtraukéme dalyviy istorijas vien dél to, kad mokymosi ir
karybinio proceso metu jie leido sau bati tuo, kuo noréjo.

DZiaukis, dalinkis, prisidek!

2011 m. geguzés mén.
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1 skyrius Vaizdas
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Abipusis laiméjimas | Pilietine
visuomené pries skaitmenini jaunima

Koks yra medijos potencialas neformaliam ugdymui pilietinéje
visuomenéje?

Kai Budapesto kavinéje buvo sukurtas projektas ,,Birth of Image* (liet.
- vaizdo gimimas), mums buvo nuosirdziai smalsu, kaip tai nutiko: kas
i$ tikryjy lemia vaizdo atsiradima?

Marco Vlaming, $io projekto ugdantysis vadovas, turintis daugiau nei
25 mety patirtj dirbdamas su jaunimu, visada sakydavo, jog nesupranta,
kodél socialiné medija yra tokia populiari. Sakydamas esas fermerio
stnus, jis mégdavo juokauti, kad socialinés medijos pasaulyje jis
nemato prasmes. Taciau, praéjus keletui ménesiy po projekto pradzios,
atsitiko tai, ko visi maziausiai tikéjosi.

Marco Vlaming sukaré savo profilj Facebooke. Miisy akys buvo pilnos
nuostabos. Ar tai tikrai jis?

Ta dieng Marco ne tik susikaré naujg virtualy profilj, jis taip pat
nusprendé suzinoti, kas tokio patrauklaus naujojoje medijoje yra
jaunimui.

Tokiy svetainiy kaip youtube ir facebook* evoliucija visai pakeité
marketingo ir komunikacijos pasauli. Siandien kiekvienas gali
pasidalinti kokia nors visuomenine problema, idéja, j interneta
patalpinti nuotrauka, nesugai$damas ilgiau nei trunka pasidaryti
sumustinj. Ar tu prisijunges prie Facebooko? Labai didelé tikimybe,
kad ir tu naudojiesi socialine medija!

Jei esi vienas i$ ty, kurie atsisako vartoti zinomy vardy produktus
tik dél moralinio nusistatymo, tai jau po truputj tampa atgyvena.
AS$ prisimenu, kaip mano tévas bandé kaip jmanoma ilgiau i$vengti

mobiliojo telefono. Galy gale, kai mobilusis rysys tapo pigesnis net uz
laidinj telefong, jis pagaliau nusipirko mobilyji. Galbat ateityje facebook

taip pat pakeis tavo mobily telefong, atsidurs tavo lovoje, prizitirés tavo
$aldytuvy ir palaikys tau kompanijg geriant aly?

Nauja programa

Sugebéjimas skaityti ir rasyti $imtus mety buvo laikomas civilizacijos
pozymiu dar pries tai, kai Europoje buvo jvestas privalomas pagrindinis
mokymas. Siandien atsirado nauja mokymosi programa. Gal skambés ir
stebétinai, bet ji paradyta paciy naudotojy - visy muasy. Bent jau tokia ta
$io deSimtmecio mantra.

Siame leidinyje paminésime, jog ne visi jauni Zzmonés yra rastingi
medijos srityje. Tuo pac¢iu metu, didzioji dalis jauny europie¢iy mielai
pasipuikuoty iPad, iPhone ar iGirl. Jy pasaulis yra uzpildytas vizualiniy
stimuly, kurie pagrinde kyla i$ komercinio sektoriaus paskatuy.

Patrauklus ir esantis visur

Visa esme slypi tame, kad ne pelno siekiancios jaunimo organizacijos
yra pries §j patraukly ir placiai pasklidusj antiherojy. O tokia nuomoné
formuojama tik priklausomai nuo kiekvieno i§ musy poziirio. Tol, kol
skaitmeninius Zaisliukus mes laikysime antiherojais, jie bus tolimi ir
bauginantys.

Kokig naudg pilietinei visuomenei gali atne$ti naujosios medijos
vartojimas? Ka jaunas zmogus gali iSmokti naudodamas iSmanuyjj
telefong? Kaip video kamera gali bati naudinga nevyriausybinei
organizacijai? Sie klausimai gali salygoti jdomias ir produktyvias
diskusijas, veiksmus ir agitacija, ka butent pries 18 ménesiy ir padaré
projektas ,,Birth of Image®.

Paklausk saves, kokius audiovizualinius ar skaitmeninius jgadzius tu
esi jgijes. Kitaip tariant, kg tu sugebi padaryti su skaitmenine medija?
PowerPoint prezentacija? Ar kg nors patalpinai j internetg $ig savaite?
Prisegtuka? Nuotraukg? Ar $iandien parsisiuntei kokj nors dokumentg?
Ar zinai, kur jj i§saugojai? Ar tu rasai tinklarastj (bloga)?
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Ne pelno siekiantiems subjektams, naujoji medija yra pilna galimybiy.
Fotografija, video ir web2.0 yra galingiausi $ios komunikacijos
technologijy $altiniai. Gera naujiena yra ta, kad ir edukacinius bei
kultarinius projektus remiancios institucijos tai Zino.

I$mananciam audiovizualinés komunikacijos pagrindus padaryti
projekta matomu yra taip pat paprasta, kaip suzaisti $askiy partija.
Rezultaty sklaida tampa efektyvia tik tuomet, kai yra zinoma, kaip
funkcionuoja vietinés elektroninés medijos priemonés, kas su jomis
dirba, kas patraukia démes;j.

Nauja rastingumo era?

Kai darzelyje arba pradinéje mokykloje vaikas i$moksta rasyti, jo pirmoji
raidé ,a“ turbait yra tik neuztikrinta keverzoné. Bégant metams, jis
iSmoksta didziajai raidei ,, A suteikti iSrai$ka, spalvg ir prasme, nors tai
téra tik viena raidele besimokant rasybos (ir nesvarbu, ar ji skaitmeniné
ar raSoma ranka). Lygiai taip pat dabar padarytos nuotraukos gali
neatrodyti labai jsptidingos ar profesionalios. Bent jau kolkas.

Medijos tekstai yra panasios struktairos kaip ir tradiciniai. Ir jie yra taip
pat lengvai iSmokstami. Tereikia praktikos ir noro.

Kai mes pakrikstijome savo projekta ,Birth of Image®, galvoje mes
turéjome process, kurio metu visa masy komanda iSmokty skaityti ir
rasyti su garsu ir §viesa. Mums prireiké 18 ménesiy, keleto klitciy ir
daug smagaus laiko. A§ nuosirdziai tikiu, kad musy darbe néra nieko
unikalaus — mes paprasciausiai sekém naujos komunikacijos tiesomis.
Ir iSlikom smalsis...

=)
Parasé Miki Ambrozy

* yra vartojami kaip teksto simboliai, Zymintys socialiniy medijy tinklus, nepriklausomai nuo

konkretaus vardo.

Informaciné kultira

Didziojoje pasaulio dalyje Siuolaikinis gyvenimas yra neatskiriamas
nuo medijos naudojimo.

Isivaizduok situacijg: vairuoji kaimo vietovéje ir pravaziuoji pro didziule
skelbimy lenta, reklamuojan¢ia parduodama preke. Ar atkreiptum
démesj? ar pasirodyty bent kiek keista?

Pabandyk prisiminti paskutinj karta, kuomet daug dieny nesimatei
su zmogumi, kuris tau svarbus. AiSku, jis radote laiko pasnekéti
ar pajuokauti skype arba facebooke. Ar tau pasirodé, kad kazkas
santykiuose buvo negerai?

Ar seki, kaip tavo $eimos nariai atrodo $iandien nuotraukose Picasoje
ar flickr? Ar gauni kasdieninius pranesimus apie politinius jvykius
Twitter’yje ar forume?

Akivaizdu, mes visi bent viena koja perzengéme j medija pasaulj, ir nors
kartais atrodo, kad mes ten jkritome lyg j duobe, taciau tuo paciu tai
atrodo ne tokia jau ir didelé blogybé - ji nuolat atskleidzia milziniskas
galimybes pasiekti informacija, rysius ir bendradarbiavima.

Kaip galime mes, jaunimo darbuotojai, mokymy vadovai ir aktyvistai,
apibrézti §j besipleciantj zemélapj ir panaudoti jj suprasti jaunus Zmones
ir palaikyti jy pastangas keic¢iant jy kasdienybe?

Pirmiausia, mums reikia skrupulingai stebéti ta kultarg, kaip
archeologai stebéty didinga antikine kultarg, ir pripazinti, kad medija
turi panasy vaidmenj informuojant mus apie jsitikinimus, vertybes ir
ju karéjy supratima.

Antra, mums reikia patiems jtraukti save j ta kultdrg ir jsisamoninti

fakta, jog per medija plétodami daugybe skirtingy santykiy, mes tuo
paciu pleciame ir savo santykj su medija mazy maziausiai dviems budais:
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I) mes mylime, gerbiame, saugome, pavargstame arba kartais netgi
nekenc¢iame misy aparatiros ir kanaly (programinés jrangos,
aplikacijy ir t.t.), kurie teikia mums informacija;

II) mes plétojame savo jvaizdj naujoje medija erdvéje, nesvarbu, ar
mes joje dalyvaujame, ar tiesiog apie ja fantazuojame (samoningai
arba ne).

Todél, medija néra tik dalis i$orinés kulttros - tai taip pat dalis to, kuo
esame mes, ir mes turime su medija pastebimg ir kompleksinj santykj.

A$ nuoSirdziai noriu palaikyti jaunus Zmones, kad jie galéty plétoti
medija rastingumo jgadzius ir isreiksti save, papasakoti savo istorijas,
vietoj to, kad buty tiesiog masinés medijos dalis, todél mums reikia
aktyviai dalyvauti Sioje kultiroje ir dométis jauny Zmoniy pasauliu,
kurj jie sau kuria (pvz. blogai, wikipedia Zinutés, virusinés Zinutés,
twitter pranesimai, foto katalogai, video klipai, dienoras¢iai ir t.t.).

I Sios pozicijos mes galime sutelkti démesj ties kritiniu mastymu
kaip svarbiausiu klausimu, drauge prisijungdami prie jauny Zmoniy
tyrinéjimy ir naujos medijos kirimo.

Projekto ,,Birth of Image“ mokymy vadovai dalyvauja medijos kultaroje
norédami suprasti, palaikyti, perduoti, pasidalinti ir kurti drauge su
jaunais zmonémis i$ visos Europos. Zemélapis, kurj mes pradéjome
piesti galbut néra uzbaigtas, taciau mes kvieciame perziareéti kitus
$io leidinio puslapius ir, labai tikimés, kad prisijungsite prie musy.

Parasé Dubravka Obradovié¢

Kas yra informacinis rastingumas? | Siu
dienuy faktai

Informacinis rastingumas yra gebéjimas pasiekti, analizuoti, vertinti
ir kurti skirtingy formy medija produktus. Tai gebéjimas, kuris
nei$vengiamai reikalingas pliuralistinéje, demokratinéje visuomenéje,
gebéjimas, kuris padeda plétoti medijos vaidmens moderniame
pasaulyje supratima, kritinj mastyma, analizavimg ir saves iSraiska.

Kaip jau turbut supratote besklaidydami $io leidinio puslapius,
informacinio rastingumo koncepcija atrodo daug zadanti. Taigi, leisk
paklausti — kokia yra tavo nuomoné apie $j apibrézima? Ar skamba per
gerai, kad buty tiesa?

Siame straipsnyje mes apZzvelgsime jaunimo informacinj rastinguma
$iomis dienomis.

Pastargjj deSimtmetj edukacinés politikos mantra buvo tiesiog
pridéti vieng zodj prie daugybés naujai atsirandanciy terminy,
dauguma i$ jy - kompiuteriy mokslo srityje. Ar kada nors girdéjote
apie skaitmeninj rastingumga, tinklo radtinguma, medija rastinguma,
informacinj rastinguma?

Sveiki atvyke j naujo radtingumo era.

Kuomet Europos jaunimo nedarbo skaiciai atrodo nitriai, vyksta daug
debaty apie tai, kaip pritaikyti edukacinés sistemga realiems individo
poreikiams patenkinti, ypa¢ orientuojantis j darbo rinka. Technologijose
stebétinas rys$kus socialiniy tinkly augimas, paverciantis vartotojus
karéjais.

Visgi, kaip jaunimo mokymo vadovas, manau, kad yra keletas dalyky,
kurie neatitinka idealistinés skaitmenigkai i$prususios kartos idéjos.
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Jaunimas vis daugiau ir daugiau laiko praleidzia kibernetinéje
erdvéje, taciau ar informacinis rastingumas tikrai yra placiai paplites?

I§ pirmo Zvilgsnio svarbis klausimai turi buti keliami svarstant mita
apie nataraly informacinj rastingumg. Realybé rodo, kad vartotojy,
kurie patys kuria medija, vis dar yra mazoji dalis.

Karybiskas informacinis rastingumas vis dar islieka mazZumos
pasiekimu, nors ratas ir palaipsniui pleciasi. Kad galetum prisijungti,
tereikia zinoti tokio rastingumo pagrindus, kalbéti angliskai ar kita
placiai paplitusia kalba, turéti patikimg interneto rysj, kompiuterj ir
galéti sau leisti palaikyti kompiutering sistema. Sis fenomenas taip pat
zinomas kaip technologinis-edukacinis plysys ir jo negalim ignoruoti,
jei norime iSugdyti atviresnj su daugiau galimybiy pasaulj kitoms
kartoms. Kaip ten bebuty, netgi turédami galimybes pasinaudoti
$iomis pagrindinémis priemonémis, jauni Zmones vis dar yra menkai
iSpruse skaitmeninés medijos srityje.

AS tvirtai palaikau nuomone, jog skirtingos socialinés grupés turéty
bati palaikomos naudojant medija ir skaitmeninj rastinguma.
A§ manau, kad asmens galimybé paciam kontroliuoti turinj yra
svarbiausias dalykas sékmingam mokymuisi, arba teisingam realybés
atpasakojimui Zurnalistikoje. Viena i§ sri¢iy, kuriose informacinio
rastingumo trikumas gali bati sékmingai mazinamas yra neformalus,
papildomas lavinimas.

A$ manau, kad video priemoniy naudojimas komandos formavime,
kaip saviraiskos priemoné, ar tiesiog kaip nuotykis laisvalaikio metu,
gali but daug efektyvesnis nei pamoka atitinkama tema, pavyzdziui
apie nuotrauky kompozicija ar video formatg. Taip pat tai gali buti
sékmingas atskaitos taskas karjeros orientacijai.

Mums, mokymy vadovams, didZiausias klausimas yra — kaip i$naudoti
skaitmenine medija, kad ji buty naudinga Siandieniniam jaunimo

pasauliui? Kaip j kasdieninius Youtube video apie riedlentémis
vazinéjancius $unis ar dainuojancias kates jkvépti Siek tiek prasmés?

Smalsumas yra fantastiSka zmogaus savybé. Rizika yra elementarus
islikimo instinktas. Jeigu mes jgalinsime jaunus Zmones tyrinéti ir
perimti kontrole savo skaitmeninéje mokymosi aplinkoje, rezultatai bus
daug labiau susije su jy gyvenimais, daug nuosirdesni.

Medija karime egzistuoja asmeninis elementas. Transformacija i$
naujoko skaitmeninéje srityje j rastingg medija srityje yra nuostabi

kelioné, ir verta buti jamzinta technologiniams zmonijos istorijos
metrasc¢iams.

Parasé Miki Ambrozy ir Dubravka Obradovi¢
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2 skyrius Kaip?
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Tu renkiesi - 7 patarimai, kaip
garsinti save

Audiovizualinés komunikacijos pagrindai

Siame straipsnyje rasite tai, ka a$ manau esant audiovizualinés
komunikacijos pagrindu. Mano tikslas yra pasialyti pasinaudoti mano
jzvalgomis ir patarimais savarankiSkai besimokant video, televizijos
ar kinematografijos ypatybiy. A$ neaptarinésiu nei technologijy, nei
aparatiiros, kadangi visa tai ir taip galima lengvai rasti internete.

1 | Nuo ko pradéti?
Ziurék ir suprask

Holivudas ir MTV i$moké mane daugelio dalyky, susijusiy su
audiovizualine komunikacija. Kalbant apie pagrindus, a$ sitlau tau
zitreéti i tai, kas sukuria didZiausig poveikj — komercinj filma ir medijos
industrija.

Gera zinja yra ta, kad tu jau Zzinai kino kalbg ir audiovizualinj
marketingg: jei skaitai $ig publikacija, tu tikriausiai uzaugai ziairédamas
filmus ir reklamas per TV, kine ar internete.

Jei tu atstovauji ne pelno siekiantj sektoriy, turbut galvoji, kad pasauliui
jau pakanka pirkimus reklamuojancios propagandos. Bet jeigu tai, ka
jie daro pasiekia norimg rezultatg, tuomet kodél nepanaudojus iy
ziniy savo naudai?

2 | Kaip padaryti jtaka?
Emocija ir istorijos papasakojimas
Tinkamas istorijos perteikimas yra svarbiausias elementas. O kaip

tai pasiekti? Jei kalbame apie video, naudinga istorija susieti su
pagrindiniu herojumi, kuris turi jgyvendinti kokia nors misija, kuris

gali bati pavaizduotas kelionéje per kliatis, ieskantis atsakymy j savo
klausimus. Istorija yra pilna, kai ji turi atomazgg ir pabaiga.

Taciau, sukurti poveikj, reikia $iek tiek daugiau negu vien $io magisko
recepto. Tau reikia elementy, kurie prikausto Zitrovo vaizduote, leidzia
jai plétoti tai, ka mato, leidzia bati jtrauktai j ziaréjimo akta. Tai gali
bati taip paprasta, kaip pavyzdziui veikéjas dainuoja flirtuodamas su
kamera. Taigi, svarbiausia yra autentika.

Istorija sukurs poveikj tik tuo atveju, jei tarp pasakojimo ir Zitrovo
atsiras emocinis rysys, jei istorija plétosis tokiu budu, jog privers
pagrindinj veikéja arba zitirova, arba abu, istorijos kelionéje pasitelkti
vaizduote.

3| Kas kalba vaizdo jrase?
Asmeniné misija

Pirmiausia, turétum saves paklausti, koks yra mano santykis su $ia
idéja? Kitais zZodziais tariant, kodél a§ darau tai, kg darau? Néra batina
i$ karto turéti atsakymg j $j klausima, taciau svarbu ieskoti ir, projektui
besiplétojant, nuolat saves to klausti.

Pavyzdziui, a§ visada galvojau, ar jmanoma likti visiSkai nematomu,
kuomet esi filmo reZisierius ir operatorius stebimajame filme? Sis
klausimas i§ esmés nulémé mano, kaip video kiréjo, tobuléjima, nors
atsakymo a$ vis dar neradau.

4 | Ka as$ noriu pasakyti?
Asmeniné ir universali vizija

Tavo perduodama zinuté gali buti isgirsta tik tada, jei ji autentiska, kas
reiskia, jog asmeniné vizija yra pritaikyta pasaulinei situacijai. Neseniai
skaiciau straipsnj apie tai, koks rysys yra tarp to, kg mes mégome daryti
kai mums buvo nuo 9 iki 12 mety, ir tarp misy suaugusiyjy profesijos.
Esmé tame, jog budami 9-12 mety mes viskg darome negalvodami, tik
dél to, kad dziaugiamés kirimo procesu. Jeigu ir suauge mes darome ka
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nors panasaus, kaip savo pagrindinj uzsiémimg, tuomet tikimybé, kad
esame laimingi, yra daug didesné.

Tavo asmeniné vizija neabejotinai turés daug jtakos kuriamam video.
Jeigu leisi sau bati pilnai, atvirai ir aistringai jsitraukes j savo video
projekta, tuomet visada pavyks iSreiksti idéja autentiskai ir buti
isgirstam.

5 | Kaip igyvendinti idéja?
Nuo idéjos iki scenarijaus

Kuriant video projekta, labai svarbu kuo anks¢iau numatyti, kas bus
$io projekto Zitirovas. Taigi nuo ko pradéti? Pirmiausia, apibudinkite,
kas galéty bati auditorija. Kas galbut zitréty tavo video? Ar tai draugai
ir $eima, o gal tai skirta placiai jaunimo auditorijai?

Atsakymai j $iuos klausimus gali jtakoti forma ir Zinutés perdavimo
bada. Toliau, tavo pasakojimo forma yra apibaidinami scenarijumi
ir kadruote. Kadruoté yra vaizdinis, o scenarijus Zzodinis idéjos
apraSymas. Abiejuose i§ ju atsispindi istorija ir emocijos. Kadruotés
ir scenarijaus pavyzdziy galite pamatyti ¢ia: (illustration number A).

6 | Kaip geriausia naudoti kamera?
Filmus kuria Zmoneés, o ne kameros

Tobulam kameros panaudojimui recepto néra. Jeigu laikysiesi toliau
isdéstyty trijy principy, tikétina, kad vizualiai tavo video atrodys gerai.

Visy pirma, i$nagrinék, kaip veikia naudojama aparatara. Filmavimo
kameros naudojimo instrukcijos yra skirtos tam, kad buty
perskaitytos, taigi ir pradék nuo to. Bendras video kiirimo supratimas
néra sudétingas, jei esi nusiteikes eksperimentuoti su nustatymais.
Draugai, kurie galbut Zino apie video daugiau nei tu, gali bati puikis
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pagalbininkai susiduriant su problemomis, pavyzdziui, kaip tolygiai
nufilmuoti éjimo sceng, kodél video per $viesus, ir pan.

Antra, laikykis tradicijy. Kino ir video kalba turi savo tradicijas,
taisykles ir atradimus. Perzitrék kinematografijos profesionaly darbus
bei pastaruoju metu visuotinio susizavéjimo filmukus Youtube.
Daug dalyky gali iSmokti vien zitrédamas ir pats tai panaudodamas.
Atkreipk ypatingg démesj | tai, kur yra nukerpama scena, koks yra
ritmas ir kaip jis veikia, bei j seka — kas eina paskui ka. Kai suprasi,
kokios yra tradicijos, gali karybiskai jas sulauzyti!

Trecia, buk atviras naujovéms. Jeigu dirbsi automatiskai ir visada naudosi
tuos pacius vaizdinius efektus, tai taps nuobodu. Paklausk saves, ar grazu,
kaip sukomponuota scena. Ar ji bus patraukli auditorijos akiai? Kg dar
a$ galéciau padaryti? Kas atsitikty, jei kamera judéty arba islikty stabili?

7 | Koks yra montazo vaidmuo?

Montazas ir scenarijaus raSymas yra du maziausiai aptariami dalykai tarp
neprofesionaly video karéjy. Dalyviai, atvykstantys j masy rengiamus
mokymus, daznai jau Zino, kad jiems reikia montazo jgadziy.

Dazniausiai, montazas, o ypa¢ Zemos kokybés namy vaizdeliuose,
leidzia suprasti, kaip i$ tikryjy mazai tu dar zinai. Montuodamas tu
susidursi su praleistomis galimybémis filmavimo metu, techninémis
problemomis, poreikiu montuoti garsg ir t.t.

Montazas yra lemiama produkcijos dalis - tai yra galutinis medziagos
redagavimas.

Video karimas vyksta tris ar daugiau karty - pirma rasant scenarijy,
tada filmuojant, ir galy gale - montuojant.

Savo tarpinj montazo varianta parodyk kitiems tiek karty, kiek
mamona, ir paklausk, ka jie mano. Geriausia rodyk skirtingiems

......

$viezia akis ir nuomoné yra nejkainojama. Netgi jei nesutinki su tuo, ka
sako testiné auditorija, butinai uzsiradyk jy komentarus.

Kaip as galiu patobuléti?

Pasirinkimas yra vienintelis kelias pirmyn. [sivardink, kas tau video
karime yra patraukliausia. Kokios temos tau patinka? Kokia yra tavo
mégstamiausia turinio pateikimo technika? Ar tau patinka paciam
pasirodyti savo video ar ne? Kas tau jdomiausia - vaizdai, garsas,
planavimas, scenarijus ir kadruoté, rezisavimas? Pasirinkimas padés tau
susikoncentruoti ties tobuléjimo procesu.

Viskas slypi tame, kad turime mokytis i§ savo ankstesniy klaidy,
nepriimdami pradiniy nesékmiy per giliai j $irdj. Tavo pirmas nepaprastas
video neturéjo didelés jtakos auditorijai? Na ir kas? Kodél neturétum
sukurti dar vieno, ir po to — dar vieno? Paprasciausia, atlik reikalingus
pataisymus ir bandyk vél. Yra daugybé Zmoniy, kurie mielai Ziaréty tavo
istorija, o gal netgi atsakyty j tavo istorija sukurdami savo video.

Ir taip prasideda naujas video karimo ciklas...

Parasé Miki Ambrozy

* in Walter Murch: In the Blink of an Eye
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Socialinés medijos revoliucija

Revoliucijos principas

Tam, kad suvoktume, kas yra to socialinés medijos revoliucija, visy
pirma turétume priminti sau apie dramatisko masinés medija vartojimo
didéjimo poveikj visuomenei.

Prie§ atsirandant masinéms medija priemonéms, dalinimasis
informacija buvo gana brangus ir uzimdavo daug laiko, todél jame
dominuodavo elitas ir religiniai jstatymai. Jie savo iSmanymg ir Zinias
naudojo kontroliuoti visuomeng ir institucijy vystymasi.

Gutenbergo spausdinimo atradimas mazdaug apie 1440 metus buvo
svarbus tuo, kad jis jgalino masine¢ informacijos sklaidg, kuri savaime
paskatino modernios europietiskos visuomenés kiirimgsi — visuomenés,
kuri rémési humanistinémis tiesomis, mokslu, kultara ir demokratija.

Kaip ten bebuty, masiniy medija priemoniy revoliucija nereiské, kad
medija svarba kovoje dél valdzios tapo nors kiek menkesne. Taip
atsitiko dél to, kad medija sklaidos priemonés vis dar buvo brangios ir
reikalavo technologinio i$manymo. Dél to medija pasaulis vis dar buvo
nepasiekiamas daugybei Zmoniy. Sis netolygumas stipriai i§skyré dvi
grupes — gamintojus ir vartotojus, kurie neturéjo galimybés pareiksti
savo balso medija kanalais ir dél to buvo laikomi pasyviais ir lengvai
pasiduodanciais manipuliacijai.

Praéjus mazdaug dviems Simtmeciams naudojimosi masinémis medija
priemonémis, interneto atsiradimas jne§é¢ zymiy pasikeitimy j moderniaja
visuomene ir pristat¢é naujus komunikacijos budus viesoje erdvéje.

Interneto plétra, taip pat vadinama socialinés medija pradzia, suteiké

daugybei Zmoniy daryti tai, kas anksc¢iau buvo sudétinga ir beprotiskai
brangu - dalyvauti intensyvioje, greitoje ir nebrangioje komunikacijos
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sistemoje drauge su daugybe kity vartotojy, bei pasiekti nei$matuojama
galybe informacijos. Naujoji medija nereikalauja specialiy techniniy
ziniy ar atitinkamy ekonominiy investicijy, kad ja buty galima
pasinaudoti. Ji lengvai ir atvirai pasiekiama vis daugiau ir daugiau
zmoniy visame pasaulyje.

Socialiné medija yra revoliucinis fenomenas - platforma individualiam
ir jungtiniam dalyvavimui, organizavimui, bendradarbiavimui ir rysio
uzmezgimui.

Naujas Ziniy pasaulis

Dabar mes naujai suprantame, kas yra valdzia, objektyvumas, tiesa
ir zinojimas. Sie apibrézimai kyla i$ dialogo, diskusijos ir skaidrumo.
Pagrindinis elementas tam yra glaudus abipusis bendradarbiavimas.
Visuomené dabar turi galimybe kontroliuoti medijos turinj. ISmanios
visuomenés supratimas kyla i§ suvokimo, jog individas yra visuomet
subjektyvus ir jo zinojimas yra ribotas, ir kad autoritetas, tiesa ir
i$mintis ko gero atsiranda tik per atvirg diskusija.

Laisva informacijos sklaida ir rysiai suteikia placias galimybes: mes esame
radytiniy, garso ir vaizdo formy produkty plétros pasaulyje liudininkai.

Kolektyviné autorysté nebutinai yra tik kibernetinés erdvés pozymis —
vis daugiau ir daugiau Zmoniy pripazjsta $j organizacinj modelj kaip
veiksmingg mokymosi buda.

Viena i§ kritiniy nuomoniy, dazniausiai pareiSkiamy interneto
visuomenés sukurtiems produktams, yra ta, kad dél to, jog jie sukurti
zmoniy, kurie neturi kompetencijos tam tikroje srityje, Sie produktai
néra tokie kokybiskikaip tie, kurie yrasukurti tradiciniu kultariniu badu.
Vienas i§ geriausiy to pavyzdziy yra diskusija dél Wikipedia kokybés ir
informacijos patikimumo. Tacdiau, atlikus Wikipedia ir Encyclopaedia
Britannica palyginimg, rasty klaidy skai¢ius buvo mazdaug vienodas.
Pagrindinis skirtumas yra tas, kad perskaicius informacija Wikipedia,
galima taip pat perzvelgti Diskusijy puslapj, kuriame skaitytojai gali
jrasyti savo komentarus dél informacijos teisingumo.

http://en.wikipedia.org/wiki/Reliability_of Wikipedia

3L

Neutralitetas Siame puslapyje yra gin¢ytinas. Praom perziaréti
diskusijas atskirame lange. PraSome nepanaikinti $io pranesimo, kol
neidspresti kile gincai dél turinio (2011 m. sausio mén.)

Istorija

Ple¢iantis medijos kuriamoms naujoms galimybéms $vietimui bei
aktyviam dalyvavimui, taip pat kyla technologinio ir edukacinio
atskirtumo problema, pastebima atskirose pasaulio dalyse — vis dar yra
daug jauny Zmoniy, kurie neturi prié¢jimo prie kompiuteriy, kamery,
interneto, ir dél to jiems sudétinga dalyvauti, i$sakyti savo nuomone,
vieSinti savo aktualijas. Taciau taip pat yra ir tokiy, kuriems nors
technologinés galimybés ir yra pasiekiamos, taciau tritksta kultariniy
ir socialiniy jgudziy pilnai jsitraukti j $iuolaikinés medijos pasaulj.

Todél misy, jaunimo darbuotojy ir mokymo vadovy darbas yra
sukurti mokymosi galimybes ir plétoti projektus taip, kad naujos
technologijos tapty prieinamesnémis jauniems Zmonéms. Be to,
mes turétume pabrézti svarbg jgudziy ir patirties, reikalingy tapti
pilnaverciais visuomenés dalyviais, galinc¢iais suformuluoti, kaip
medija formuoja supratimg ir etninius standartus, jtakojancius juy,
kaip medijos kuréjy ir internetinés visuomenés dalyviy, praktika.

Siekdami rezultaty ir kurdami mokymo vadovy, kurie sukurs
galimybes pla¢iau naudotis medija, bendruomen¢, mes taip pat
turime susikoncentruoti ties jaunimo medija projekty skatinimu ir
informacinio rastingumo mokymu, ypatingai bendradarbiaujant tarp
medija ir paslaugy sektoriaus; bei ties jaunimo vadovy mokymu, kaip
pasinaudoti naujomis technologijomis jy darbe. Prie$ mus ilgas kelias. Jis
bus nepaprastai kiirybingas ir praturtinantis, jeigu juo keliausime kartu.

Parasé Dubravka Obradovi¢
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Taip, bet ne? | Teisingas autoriaus
teisiy naudojimas

Autoriy teisés yra klausimas, kurio daugelis medijos karéjy vengia. Ne
todél, kad jie nezinoty, kaip su jomis elgtis, o todél, kad sklinda kalbos,
jog tai sudétinga. Pleciantis internetui, autoriy teisés taip pat nuolat
keiciasi, nes kiekvienas gali ieskoti paieskos sistemose, kopijuoti, laikyti ir
naudoti medZiagg, taigi, autoriaus teisiy esmé pasikeité drastiskai. Taciau
autoriy teisés vis dar egzistuoja! Apibréztos ir pasiekiamos. Jauni video
karéjai daznai néra informuoti apie skirtingus autoriaus teisiy tipus,
kurie egzistuoja skirtingoms formoms (video, fotografijai, grafikai ir
t.t.) ir skirtingoms temoms (kirybinéms idéjoms). Autoriy teisés skiriasi
priklausomai nuo Salies arba nuo meno rasies. Jaunimo mainuose,
kuriuose mokoma medijos jgtidziy, jaunimas daznai pirmagkartg susiduria
su faktu, kad jie turi laikytis autoriaus teisiy apsaugos reikalavimy.

Viena i§ pagrindiniy klitc¢iy, su kuria susiduria video karéjai, yra
legalus muzikos naudojimas. Tikriausia galvojate, jog paprasciausias
budas yra tiesiog nurodyti informacija apie autoriaus teisiy turétoja,
taciau, pavyzdziui Youtube gali netgi pasalinti jkeltg video. Ir visai
nesvarbu, kokia yra tiksliné grupé — draugai, mokykla, visa $alis. Visy
pirma yra rekomenduotina susisiekti su atlikéjo, kurio muzika ketinate
panaudoti, kompanija. AiSku, nesitikékite, kad pati Madonna atsakys j
uzklausa! Jei esi nepriklausomas video kiiréjas, tuomet tikimybé gauti
atsakymg apskritai néra labai didelé, bet bent jau pastangos padeés
ramiau miegoti naktimis. Kad ir kaip bebuty, atvirumas yra svarbiausia.

Autoriaus teisiy saugomos medziagos panaudojimo apribojimas néra
naujiena ir néra nejmanoma rasti tinkamo sprendimo. Egzistuoja
daugybé internetiniy tinklalapiy, kurie sitilo muzika, nuotraukas ir
video produkcija, kuri néra apribota autoriy teisémis ir yra pasiekiama
taip pat lengvai kaip Facebook.

Naudodami autoriaus teisiy saugoma medziaga projekto ,Birth of
Image® metu, dalyviai susipazjsta, kg reiskia tinkamas autoriaus teisiy
reikalavimy laikymasis. Daugelis i$ jy kaip sprendimg pasirinko

nemokama ir neapribota muziky, turinio epizodams visai nenaudojo
muzikinio fono arba garsus jrasé patys.

Geriausias budas uztikrinti, kad video, nuotraukos, koliazai arba
muzika nepazeidzia kieno nors autoriy teisiy apribojimy, yra
pasitelkti savo vaizduote, jgudzius ir isteklius aplink ir sukurti ka nors
originalaus, priklausancio tik tau. Tuomet niekada neteks rapintis
autoriaus teisiy draudimais! Nataraliy garsy jrasymas, savo muzikinio
takelio kairimas ir netgi pazin¢iy su muzikantais uzmezgimas gali
suteikti daug pasitenkinimo!

Neturétuméme pamirsti, kad taip pat, kaip mes labai norime turéti
savo video ir fotografijas, tokj patj tiksla turi ir produkcijos kompanijos
bei kiti karéjai. Socialinés medijos amziuje yra jmanoma uztikrinti
tavo kuarinio autoriaus teis¢. ,,Creative Commons Copyright Licences®
schema yra taikoma 53 jurisdikcijose ir nuolat pleciasi. Sios autoriy
teisés yra ganétinai paprastos — jos skiriasi priklausomai nuo tavo
poreikiy ir yra vienas i$ geriausiy pasirinkimy individualiems karéjams
ir netgi kompanijoms apsaugoti savo kiryba.

Parasé Andrew Hannes

Nuorodos:

1. http://dig.ccmixter.org/ Sioje svetainéje rasite muzikg, kuriai galioja
Creative Commons licencija. Kompozitoriai jau davé leidimg naudoti
ju muzika.

2. http://freeplaymusic.com/ Sig duomeny baze naudoju ieskodamas
atviros licencijos muzikos pagal Zanrg, stiliy, emocinj pobud;.

3. http://www.centerforsocialmedia.org/fair-use I$samus ir gerai
struktirizuotas Fair Use tinklalapis. Cia galima rasti pavyzdziy,
paaiskinanciy video bei atsakymus j pacius svarbiausius klausimus,
susijusius su Fair Use autoriy teisémis.

4. http://creativecommons.org/ Oficialus Creative Commons licencijy

tinklalapis. Jame galima rastilabai paprastus paaiskinimus, kaip i$sirinkti
i§ daugybés autoriy, menininky ir $vietéjy kariniy teisiy ir apribojimy.
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3 skyrius Praktika
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Tobuléjimas | Medija neturintiems
privilegi]jy

Pana3u, kad daugeliui gyvenimigka patirtis yra nemateriali. Taciau, ji turi
mums didele jtaka, ypa¢ kuomet esame jauni. Nesibaigianti emocijy ir
atradimy virtiné, atsirandanti i§ tokiy jvykiy kaip kad peréjimas is vieno
amziaus tarpsnio j kitg, namy palikimas, susidiirimas su socialiniais,
ekonominiais ir asmeniniais i§bandymais yra ypatingai svarbi.

Visi §ie jvykiai jtakoja miisy asmenybés formavimasi kokius atvaizdus
mes formuojame savo mintyse, kokias gyvenimo strategijas renkameés,
kaip iSreiSkiame save ir dalyvaujame visuomenéje. Kuomet dalis i§
$iy veiksmy ir reakcijy yra paveldéti, jtakoti hormony ir biologiniy
pasikeitimy augant, kiti yra tiesiogiai susije su kultarine, Seimos ir
socialine patirtimi.

Projekte ,,Birth of Image® mes dirbome su grupe jaunuoliy, uzaugusiy
vaiky namuose, su jaunais imigrantais, su hiperaktyviais ir kurciais
jaunais zmonémis. Jy gyvenimo istorijos daznai kyla i§ asmeniniy
jsitikinimy, minciy ir problemy, kurie pradzioje mums, jaunimo
darbuotojams, néra zinomi.

Kaip ten bebiuty, tokia yra tikrové. Mano kolegos, jau daugelj mety
dirbantys su jaunimu, dazniausiai supranta, jog Sis darbas yra tik
létas stimimasis pirmyn, nes pasaulio per naktj pakeisti nejmanoma.

Derinimasis yra motyvaciniy sistemy atradimas, ir kaip $ios sistemos
veikia jaunus Zmones pagal jy pasauléziiros logika. Medija visame
tame yra svarbus jrankis. Pradziai, ji turi galimybes irai$kingai sujungti
ir sukonstruoti asmenines istorijas. Ir tam tereikia turéti motyvacijos
pradéti eksperimentuoti su medija kirimo priemonémis. Zitarédami
j tai, kas vyksta Facebooke, Twitter’yje ir Youtube, mes matome, kur
toks jaunimas gali rasti vieta.

Kai kalbame apie derinimasi prie jaunimo poreikiy, néra jokio skirtumo
tarp maziau galimybiy turincio jaunimo ir privilegijuotos kilmeés
jaunimo. Idéjos turi prasme tik priklausomai nuo realybés, kurioje jie
randasi. Problematinio jaunimo sgvoka turi prasme tik visuomenei, kuri
sprendzia, kas yra normalus Zmogus, ir kas ne.

Spausk Patinka!

Mes visi automatiSkai turime atsaka j aplinka, kurioje gyvename.
Paskutiniy tyrimy duomenimis, socialinis pripazinimas ir uzuojauta,
kurig gauname i$ kity, yra vienas i§ pagrindiniy motyvaciniy sistemy
stimuly. Neigiama patirtis sumazina motyvacines sistemas ir sukelia
stresg. Knygoje ,,The Humanity Principe“ (2006), Baueris teigia, jog
»geriausias vaistas zmogui yra kitas zmogus®.

Kai jaunas zmogus dalinasi savo istorija nuo$irdziai ir niekieno
neliepiamas, tai jam gali suteikti pakyléjimo jausma ir karybinj
dziaugsma. O tai padidina jo motyvacijg daryti ir duoti kazka Zmonéms,
kurie jam patinka, arba drauge su jais. Dirbant su jaunimu i§ sunkiy
$eimy, akivaizdu, kad kity pripazinimas jiems yra labai svarbus.

Taciau gali atsitikt, kad $is poreikis ir jausmas yra isreiksti skirtingai,
skirtingais lygiais arba nevienodo stiprumo. Suteikiant Siam jaunimui
galimybe kurti su skaitmenine kamera rankose, mes taip pat duodame
jiems galimybe jy asmenines bédas perkelti iSorinei auditorijai. Dalinantis
sukurtu video su kitais, $i auditorijai gali bati tikstanciai arba milijonai
zitirovy visame pasaulyje. Matyti, kad kazkas paspaudé ,,patinka“ mygtuka
ant tavo nuotraukos, video ar zinutés, gali buti esminis momentas,
parodantis, koks yra tavo vaidmuo kity zmoniy gyvenime.

Sekant savo pomégiais
Informaciniy Zinuciy karimas veikia dviem lygiais - techniniu ir

emociniu. Techniné dalis gali buti i$mokta i$ internetiniy nuorody,
programineés jrangos instrukcijy ar draugy. Taciau noras buti atviram
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ir pasidalinti asmenine istorija, kaip ten bebuty, reikalauja $iek tiek
daugiau.

Vieny i§ mano mokymy projekto metu, grupé jaunuoliy, jnikusiy j
kvaisalus, naktj apsvaigo ir nebaigé savo video uzduoties. Sios situacijos
sprendimas buvo vienas i$ labiausiai jsimintiny mano, kaip mokymy
vadovés, karjeroje. Kita dieng po pokalbio, jie vél vartojo alkoholj.
Bet §j kartg jie paémé kamerg ir jamzino savo patyrimus. Véliau jie tai
parodé visai grupei. Su $iuo video jie surado savo vieta mokymuose
ir suprato esg aplinkoje, kurioje gali dirbti su savo problemomis ir
dalyvauti kaip ir visi kiti, vietoj priesinimosi juos supanciai aplinkai.

Medija panaudojimas mokymuose pagelbéjo jiems pazvelgti i$ Salies j
save, suprasti, ka jie daro ir kodél. Ne, jie nenustojo gerti, taciau sukaré
video apie tamsigja Sios priklausomybés puse ir inicijavo diskusija su
grupe, ko pasekoje, nusprendé praleisti dieng be alkoholio, po beveik
desimties mety kasdieninio girtavimo.

Savo profilio kiirimas

Mano nuomone, geriausia praktika yra sujungti skirtingas tikslines
grupes kartu. Daugumoje atvejy kalba, kultara ir jprociai sudarys
kliatis. Bet kai tik j rankas jie paims kamera, jy bendras noras bus
kurti, dalintis ir tai jveiks kilusius bendravimo sunkumus.

Kitas geros praktikos pavyzdys yra panaudoti vaizdinés i§raiskos forma
manevruojant tarp jy asmeniniy (daznai ribojanciy) jsitikinimuy.
Vaizdiné kompleksiniy zinuciy i$raiska grupés kontekste paskatina
vieni kity supratimg. Tai sukuria jiems ,aha!“ patirtj, kylancig i$
jzvalgy karybos metu. Vizualiné kalba yra universali - tai yra faktas,
jrodytas akly dalyviy, kurie rezisavo video filmukus projekto ,,Birth of
Image® metu.

Dar vienas raktas j sékmé yra jtraukimas j veikla tiek aplinkos, tiek
zmoniskuosius iSteklius. Vieta, kur dalyviai turi erdvés fiziskai judeéti,
padeda jiems pasalinti jtampg. Maza bendruomené, pavyzdziui kaimas

ar miestelis, padeda iSlaikyti sukoncentruotg démesj j grupe ir tuo paciu
sudaro salygas socializuotis ir pazinti skirtingus gyvenimo budus.

Paskutinis, bet ne maziau svarbus faktorius yra vadovy/ugdytojy
grupés sudarymas. Svarbu, kad bty jtraukti ir Zzmonés su techninémis
kompetencijomis, ir mokymy vadovai su stipriomis asmeninémis
savybémis, kurie gebéty palaikyti emocinj dalyviy ugdymo procesa.
Vadovy komandos sudétis ypatingai svarbi, kuomet dirbama su
jaunimu i§ sudétingy gyvenimo salyguy. Toks jaunimas nebutinai turés
iSmaniuosius telefonus ar brangias kameras, taciau jie lygiai taip pat
nori buti mégstami ir ziarimi Facebooke ar kitose svetainése, ir jie
lygiai taip pat turi istorijas, kuriomis nori pasidalinti. Medija veiklose
projekto ,,Birth of Image® metu mes sukaréme jiems galimybe buti
iSgirstiems ir pripazintiems. Ir tai neabejotinai yra vertinga tiek jiems,
tiek visiems mums.

Paraseé Kriszta Zsiday
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Komunikacija yra atsakas, kuri tu gauni

Kaip panaudoti auditorijg grjZtamajam rysiui apie audiovizualinés
zinutés poveikj gauti

Dirbdami su medija mes naudojama garso, vaizdo arba maisytas
priemones tam, kad perduotume savo idéja. Taigi, misy
perduodamos zinutés poveikis geriausiai matomas i§ auditorijos
reakcijy. Kitais Zodziais tariant, miasy Zinutés prasmé yra tokia,
kokj atsaka gauname atgal.

Zitrovo klausimai visuomet bus tokie: ,Ar a$ suprantu isreikstg
emocija ar Zinig?*, ,Ar man tai patrauklu?®, ,Ka galiu pritaikyti sau?®,
»Ar mane tai paveiké?“. Nesvarbu samoningai ar ne, Sie klausimai vers
zilirova spresti — ziaréti toliau ar ne.

Projekte ,Birth of Image mes sudaréme sarasa klausimy, kurie
padeda jauniems video karéjams perzengti baime buti iSjuoktiems
bendraamziy. Paprastai mes grupés prasome fizinio atsako j sukurta
projekting medziaga — pvz. pakelti ranka. Taip yra stimuliuojama

reakcija panadi j video zitiréjimg internete (spaudziant ,,patinka“ arba
»uzdaryti®). Sie klausimai yra:

Ar persiystum $io video nuorodg savo Seimos nariams ar draugams?

Ar Sis video bity pakankami jdomus tiems, kuriy néra Sioje grupéje,
pavyzdziui Zitrovui is Japonijos?

Ar $is video sujungia vieting realybe su universalia, visuotine emocija?

Jeigu atsakymai yra teigiami, mes galime buti beveik tikri, kad $is
video patrauks démesj ir socialiniuose tinkluose. Jdomu tai, kad jeigu
stebétum auditorijos kiino kalbg ir kvépavima, kuomet jie zitri video,
gali gauti vertingos informacijos apie sukeliamg poveikj. Juokas ir
plojimai yra akivaizdus zenklai. Tavo bendraamziai taip pat iSreiskia ir
reaguoja j tai, kas rodoma ekrane, perkeldami savo kiino svorj ant kédés

krasto (démesys yra sukoncentruotas link ekrano) arba ziovaudami,
supdamiesi ant kédés (démesys isklaidytas).

Atsizvelgdami j pradines reakcijas, mes prasome i$sakyti komplimentus
arba pasitilymus pataisymams. Tai padeda video kiréjams patobulinti jy
video. Zodinis grjztamasis rysys gali pridéti daug vertés tavo pradinei idéjai.

I§ karéjo pusés, taip pat egzistuoja rizika viska priimti per daug
asmeniskai. To turéty bati iSvengta. GrjZtamasis rysys yra tik nuomoné
apie tavo darbg, nuspalvinta asmeniniy emocijy, taigi kairéjas visuomet
pats turi teise pasirinkti, ar priimti t3 nuomone, ar ne. Vienas svarbus
dalykas, kurj visuomet primename jauniems Zmonéms, yra tas, kad
griztamasis ry$ys yra skirtas video produktui, o ne jo autoriui asmeniskai.

Ir galy gale, griztamasis ry$ys taip pat yra priemoné kurti bendruomenes.
Tai akivaizdu i§ komentary ir video atsaky panaudojimo socialiniuose
video dalinimosi tinkluose. Grjztamasis rySys padidina diskusijos
kokybe, struktiirg, nuomoniy tékme ir padeda Zmonéms iSgirsti vienam
kitg, palikdamas pasirinkimo teise.

Parasé Miki Ambrozy
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Ar gerai? | Kuréjy etika

Girdéjau sakant, jog vasaros stovyklos, mokymo kursy ar medija
uzsiémimy jvykiai ten ir pasilieka. Kas i$ tikryjy néra tiesa.

Asmeninés zinutés Facebooke, j internetg patalpinti video ir nuotraukos
- visi jie turi savo Zinute. Kai jauni Zmoneés dirba su medija, klausimas
kaip ir kg parodyti kitiems tampa dar akivaizdesnis. Kaip karéjai, mes
visi norime dalintis savo produkcija su didziausia jmanoma auditorija.
O su socialine medija tai yra greita ir paprasta — tetrunka keleta
sekundziy i$vysti savo vakarélio nuotraukas bendravimo tinkluose.

I8raidkos laisvé yra tik viena medalio pusé.

Viename i§ mano tarptautiniy jaunimo mainy grupé jaunuoliy
susidoméjo imigranty situacija. Jie suzinojo, jog kai kurie i§ jy
uzsidirbdavo prasydami iSmaldos gatvéje. Taigi, jie noréjo sukurti
video reportaza, parodydami sunkumus siekiant normalaus gyvenimo
ir grjzo su filmuota medziaga, kurioje jauna mama su kadikiu gatvéje
praeiviy praso pinigy. Ji atrodé apgailétinai, buvo nufilmuota i$ toli,
su paslépta kamera. Sio video autoriai buvo labai patenkinti savo
medziaga ir dramatiska atskleidziama zinute. Paklausus, ka §i mama
pasakyty ar jausty, pamaciusi save, rodoma viesai, jaunuoliai susidaré
su etikos klausimu.

A$ nemanau, kad jauni karéjai padaré kazka nemoralaus. Be to, jie buvo
pasi$vente ir socialiai aktyviis savo darbe. Tuo paciu metu, noréciau
pabrézti, jog video priemoné gali lengvai sukelti neetiska elges;.
Spaudimas pritraukti auditorija, patenkinti jaunimo darbuotojus ar
mokymo vadovus ir noras pasidalinti kazkuo tikrai i$skirtinu, gali
padaryti produkta etiskai abejotinos vertés.

Kaip sukurti reportaza, kuris yra tikroviskas ir tuo padiu apsaugo
personaza, ypac ta, kuris yra sudétingoje gyvenimiskoje situacijoje? Sis

klausimas yra toks pat senas, kaip istorijy pasakojimas. Skirtumas $iomis
dienomis yra auditorijos dydis, greitis per kurj informacija plinta, o $iuo
atveju, grupé jauny zmoniy su ribotomis galimybémis gyvenime, staiga
panore ir pasiryze kurti medija.

Galbut pasirodys, kad galimas pasekmes kazkieno asmeniniam
gyvenimui yra paprasta ignoruoti, kadangi tai masiskai paplites
susidoméjimo objektas (pavyzdziui, realybés $ou ,,Didysis brolis“ (,,Big
Brother®) arba svetainés apie garsenybiy asmeninj gyvenima). Bet mano
etikos supratimas yra toks, jog asmens dalyvavimas turi priklausyti tik
nuo jo noro, netgi jei kuriama ir be galo jzymi istorija. O tam reikia
asmeninio atidumo. Kuriant vertybémis paremta medija produkta, tau
reikés puoseléti Zzmoniskasias vertybes, ir tai vienintelis budas, jeigu tave
domina medijos santykis su faktais ir realybe, kurioje gyvena Zmonés.

Ko turétum vengti, tai falsifikavimo arba fakty i$patimo, asmeninés
informacijos panaudojimo istorijoje ir informacijos paviesinimo placiau
nepasidoméjus. Tokie veiksmai i§ esmés sumenkina medija produktg nuo
informacijos $altinio iki sensacijy besivaikancio reportazo.

Kaip jaunimo darbuotojas, tu turbat sutiksi Zmoniy, kurie susiduria su
tokiomis problemomis kaip diskriminacija, nejgalumas, skurdas arba dél bet
kokiy kity priezasc¢iy kiles nesaugumo jausmas nuo vaikystés. I$vardinsiu
$eias pagrindines vertybes, kuriomis reikty naudotis dirbant su medija:
patikimumas, atsakomybé (socialinis teisingumas), pagarba (garbingumas
ir Zzmogaus vertinimas), saziningumas (teisingumas), riipestis (Zmoniy
santykiy svarba) ir kompetencija. Toliau a§ pasitlysiu penkias gudrybes,
kaip sukurti etiska vaizdine medijos zinute.

Istatymai ir teisiniai pagrindai skiriasi nuo etikos. Etika yra moraliniy
principy sistema. Kas atvaizduotas nuotraukoje? Ka a$ noriu tuo
pasakyti? Kur a$ platinsiu $itg vaizda? Ar tai yra tinkama? Medija zinutés
ir vaizdineés zinutés yra veiksmingos priemoneés, pilnai pasiekiamos tik
ju karéjui. Su turima didele galia ateina ir didelé atsakomybé. Autorius
kiekvieng karta pasirenka ir sprendzia, ar vaizduojama zinuté yra
tinkama, ar ne.
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5 etiskos vizualinés medijos prinicipai

Naudokite tokius atvaizdus, kur subjektas negali buti atpazintas
(minioje, i$ nugaros, naudojant tik formas ir pan.)

Paklausk subjekto, ar jis sutinka buti fotografuojamas arba
filmuojamas. Taip pat gali paprasyti, kad tave informuoty, jei
subjektai nenori buti rodomi.

Rodydamas nuotrauka ar video platesnei auditorijai, gauk rasytine
visy subjekty, kurie gali buti atpazinti, sutikimg (nurodant
produkcijos pavadinima, vieta, ar jy pilni vardai bus naudojami, ar
karinys bus rodomas).

Kurdamas video, galutinj produkta parodyk pagrindiniam veikéjui
ar veikéjams.

Paklausk kity, ka jie galvoja apie tavo galutinj produkts. Taip tu

gali patikrinti, ar kurdamas socialing ar emocing¢ Zinute, nesudarai
priezas¢iy, turindiy jtakos subjekty reputacijai pakenkti.

Paraseé Kriszta Zsiday

Pokyc¢iai | Kas uz juos atsakingas?

Kokia yra aktyvaus dalyvavimo kultiiros reik§mé edukaciniame medijos
procese? Istorija, kaip naujos medijos issiikiai keicia tradicinj ugdytojy ir
jaunimo darbuotojy supratimg

Naujoji audiovizualiné medija reikalauja praktikos. Ko reikia, norint
kurti naujaja medija? Karybisko mastymo ir vizualizacijos, bandymy
ir klaidy produkcijos metu. Tai visa eilé asmeniniy ir kolektyviniy
sprendimy ir pasirinkimy.

Naujoji audiovizualiné medija yra puiki priemoné ugdymui bet kokia
tema. Tai nauja jauny zmoniy saves iSraiSkos kalba, sitlanti didziulj
potencialg asmenybés komunikacijos jgtdziy augimui visais aspektais:
radytinés israiskos, vizualinés kalbos, kiino kalbos, piesimo, judesio ir
tarpusavio bendravimo.

Kyla klausimas, o kg isreiksti? Ugdytojai, dalyvaujantys projekte ,,Birth
of Image“ nusprendé kontroliuoti dalyviams pateikiamg turinj. Jeigu
perzitrésite daugiau kaip 70 video, patalpinty Vimeo kanale, rasite
daugybe universaliy temy, apimanciy zmogiskaja patirtj.

Zaidimas yra viena i§ dominuojanciy israiskos formy. Zinutés yra
iSreiSkiamos per Zaisminga nuomoniy, eksperimenty ir jdomiy
uzsiémimy sujungimg. Netiesiogiai, jie kalba apie tai, kokie Siomis
dienomis yra jauny Zzmoniy rapeséiai (pvz. ,Stay Curious® ir
»Advertising Life“ ciklai).

Savo nuomonés iSsakymas i isbandymo sau iskélimas yra du
pasikartojantys universalas budai. Pats populiariausias projekto ,,Birth
of Image“ video yra rezisuotas aklo dalyvio (,Slightly Different®).
Vienas lenky pateiktas video internete vykusiam konkursui atskleideé,
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kaip paaugliai dievina moteris (,Women are... Oh yeah!“), tuo tarpu
kitas parodé benamj verslininkg (,,Can Man®).

IS pirmo zvilgsnio, Sie rezultatai gal ir neatitinka institucijy
tarpkultarinio dialogo, tolerancijos ir jausmo, jog esi europietis,
lakesciy. Bet jei pazvelgsime atidZiau, pamatysime, jog tie jauni Zzmonés,
kurie dalyvavo $iy medija produkcijy kiarime padaré reik§mingus
kirybinius pasirinkimus, bendradarbiavo dirbdami komandoje, igijo
naujy gebéjimy ir iSbandé savo iSraiskos laisvés teise jzengdami i viesa
erdve — ir visa tai jie padaré savu noru.

Metodas, kuris pasiteisina

Visi projekto ,,Birth of Image“ renginiai prasidéjo nuo to, jog ugdytojai
aiskiai i$désté projekto filosofija. Misy filosofija yra atsitraukimas nuo
edukacinés paradigmos, kur rezultatas jau yra apibréztas nuo pradziy.
Mes dalyvaujame mokyme tik tol, kol dalyviams tai reikalinga,
kad galéty perimti viska j savo rankas. Kartais tai gali tebati viena
programos diena. Suplanuotos sesijos yra pridedamos tik tuo atveju,
jei jos turi realig nauda dalyviams tuo momentu.

Toliau, mes su visa grupe sudarome susitarimus dél pagrindiniy
taisykliy, kurios yra elgesio vadovas. Taip sukuriama erdvé atviram
bendravimui ir praktikai, kur dalyviai pasakoja apie savo patirtis
naudodami vienaskaitos pirmajj asmenj, neapsimesdami, jog Zino,
ka i§gyvena tuo momentu Kkiti, kur laikomasi pagrindiniy zmoniskyjy
poreikiy, tokiy kaip saugumas, jvairové ir rysys.

Trecia, mes apibréziame savo, kaip zmogiskyjy istekliy, vaidmenij, ir
esame pasiruose sekti dalyviy poreikius atsakydami j jy klausimus
ir taikydami paprastg jgalinimo Kkitg rasti sprendimg paciam,
taisykle. Tai reiSkia — pagelbstint Zmogui i§spresti problema paciam,
nesitlant ,,teisingo” sprendimo. Tokiu biidu visa galia ir sékmé lieka
dalyvio rankose.

Misy metodo démesysyrasutelktasatsakytijdalyviy klausimus. Projekto
pradzioje mes paklausiame dalyviy apie jy asmeninius ketinimus ir
planus, ir sekame juos tiek, kiek manoma, tai yra butina. Mokymo
vadovy ir asistenty komanda yra pasirengusi vesti uzsiémimus, skaityti
paskaitas, vienas-prie-vieno sesijas ir panasias priemones, reikalingas
ne pelno siekiancios medija produkcijos sukirimui — nuo scenarijaus
raymo iki kameros techniniy savybiy, nuo konflikty valdymo iki
asmeninio koucingo.

Misy metodas nuo pat pradziy yra paremtas dalyvavimu. To rezultatas
- 11 medija produkcijy mokymo kursuose, kuriuose dalyvavo tik 24
dalyviai, o mokymai tetruko 7 dienas, be to, daugelis dalyviy neturéjo
ankstesnés patirties. Projektas ,,Birth of Image® sukaré platy formaty
diapazong - nuo dokumentikos iki eksperimentiniy darby ir TV $ou
gyvai, i§ viso apie 70 video, sukurty daugiau kaip 250 jauny Zmoniy, kurie
patys pilnai prisiémé atsakomybe uz siekiama rezultata.

Parasé Miki Ambrézy
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Mano nuotraukos, tavo nuotraukos

Kaip fotografija man leidZia augti

AS gyvenu - a$ matau - a$ esu. Man nuotraukos yra langai j mano
ar kity gyvenimus. Jos gali meluoti, rodyti geresn¢ ar blogesne
gyvenimo pusg, taciau to, ka jos rodo jau nebepakeisi, tas uzfiksuotas
faktas yra akivaizdus. O $§j fakta uzfiksuoti butent tokiu, koks jis ir
yra — meistriSkas menas. Bitent $ioje mokymosi stadijoje - kaip
fotografuoti realy vaizda - a$ ir esu. A$ noriu augti. A§ noriu daryti
tikras nuotraukas.

Yra daug jvairiy fotografijos teorijy, knygy apie fotografavimg bei
tokstanciai straipsniy internete kaip fotografuoti ir daryti puikias
nuotraukas. A$ tikiu paprasta tiesa: fotografuodamas privalai pajausti
trok§tamo jamzinti kadro dvelksmg. Gana sudétinga tai, ka matai
perkelti j nuotrauka taip, kad ir kiti pajusty ta patj. Ir kaip a§ mégstu tas
akimirkas, kai mintys uzfiksuoja kadra! Netgi jei jmantri technika ar
menki sugebéjimai nepatobulina atlikto darbo, a$ zaviuosi ta kreivoka
nuotrauka, kurig pati padariau.

Manau, kad $iy dieny technologijy déka turime nei$matuojamas
galybes buti savo gyvenimo pasakotojais vaizdine prasme - ,rasyti
vaizdais, nuotraukomis apsakyti tai, kam kartais pritruksta zodziy.

Tarkime, Facebook. Pagalvok — kazkas neturi savo anketoje nuotrauky?
Ka pagalvotum apie ji ar ja? Gal susidarytumei nuomong apie ta
zmogy pagal jo rasomas zinutes ar talpinama informacija? Ar tai teikty
patikima informacija apie Zmogy? Ir $tai pirmoji nuotrauka pasirodo!
Netgi jei tai tik atsitiktinis ar abstraktus kadras - jis turi galig tave
jtikinti, kad $is zmogus yra kazkas daugiau nei tus¢ia, beveik nematoma
anketa. Visiskai nesvarbu, jei ta nuotrauka yra tikra ar suvaidinta, ar
galbut netgi kazkieno kito. Vaizdai privercia tave patikeéti tuo, kg matai.

Ir kaip man visa tai leidzia augti? A§ visada ieskau jdomiy kadry savo
nuotraukoms, kurie padéty prisiminti butent tg akimirka, grazinty
patirta jausma, gal net skonj ar kvapg. Savo keliones stengiuosi
iliustruoti foto dienoras¢io forma. Juk neskaitome prirasyty lapy
taip daznai, kaip zitrime j turimas nuotraukas, norédami $j bei ta
prisiminti. Galy gale fotografavimo ir kadry ieskojimo déka tampu
konkretesné, tiksliau déstau mintis ir atitinkamai tampu jdomesné,
smagesné, keistesné ar net beprotiskesné, netgi nepaprasta ar nuostabi,
o tada savo ruoztu galiu jkveépti ir kitus...

Tai daro mano gyvenimg jdomy!

Parasé Donalda Sinkuté
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Susieti kabeliais

Prie$ vykdamas j mokymus, turéjau labai mazai patirties su medija
priemonémis. Mano pirmi jspiidziai isliko i§ Tarzan Online Mokymuy,
parengty projekto ,,Birth of Image“ komandos, kuriuose a$ turéjau
galimybe praplésti savo asmeniniy galimybiy ribas naudodamasis savo
jgudziais. AS noré¢jau i$bandyti kuo jmanoma daugiau, ir, be viso to, a$
tikrai turéjau galimybe iSmokti kurdamas video, sulaukes kity dalyviy
komentary ir atlikdamas gautas uzduotis.

Pirmas i$bandymas buvo Nyderlanduose, kur sutikau tarptauting grupe
i§ 5 skirtingy Saliy - visi su vienu tikslu kurti medijg. A§ susidariau
su keletu netikéty sunkumy ir iSbandymy mokydamasis komunikuoti
kameros pagalba, $okdamas, pazindamas savo fizinio kiino galimybes
ir potyrius, bei susipazindamas su kitais dalyviais. Tai padéjo man
suprasti, kad medija karimas néra individualus darbas. Todél mes
pradéjome kurti projektus — i§ pradziy mazus, taciau lydincius link
stambesnés produkcijos kirimo.

Antroje mokymy puséje mums buvo leista pasijausti lyg mazai
kompanijai - mes turéjome sukurti koncepcija ir idéja, o po to
pristatyti prodiuseriams. A§ noréjau sukurti didelj projekta, pvz. filma
arba televizijos Sou.

Tarp daugelio pasitalymy ir vertinimy, scenarijaus ra§ymo ir istorijos
plétojimo, mes pagaliau i§vystéme savo idéjg — TV Sou. Mes stengiamés
ji padaryti taip profesionaliai, kaip tik galéjome. Mes naudojome
ap$vietima, galybe kamery, apmokéme keleta aktoriy, kaip jie turéty
sédéti auditorijoje. Mes taip pat ,pasamdéme® aparatiiros technika
ir kameros operatoriy. Mes stengiamés viska apgalvoti. A§ noréjau

Uz uzdary dury mes jrengéme televizijos studija, kai tuo metu Kkiti
dalyviai nieko neZinojo. Baisiausias buvo pagrindinio aktoriaus
vaidmuo - mano vaidmuo. A§ turéjau radikaliai save pakeisti. A$

tapau garsiu ir atviru personazu, nebijanciu vaipytis prie§ kamera,
nors kasdienybéje esu visai priesingas — vengiantis kameros ir kalbéti
prie$ auditorija.

Po mokymy a$ nusprendziau toliau plétoti savo idéja, kad jgyciau dar
daugiau patirties. A§ suk@iriau mazg $ou franciz¢ — tam buvo sukurtas
fany puslapis, kuriame pasirodydavo kassavaitinis epizodas, kurj
sukurti visada budavo labai smagu! Manau, kad man tai buvo puikus
budas tobuléti. Tai padéjo man iSmokti ir suprasti, ko nori auditorija,
koks kameros planas yra tinkamas, i$bandyti savo idéjas.

Vieng dieng noréciau sukurti netgi didesne filmavimo aikstele filmui
ar sudétingesniam televizijos $ou ir taip pat sudaryti galimybe tai
iSbandyti ir kitiems.

Parasé Gregory Painter
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Naujos perspektyvos

A$ esu Krisztidn Sélyom, man 18 mety, esu vidurinés mokyklos
abiturientas.

Agisgirdau apie Egyeseki$ savo draugo, kuris jau anksc¢iau buvo dalyvaves
keliuose mokymuose. Jis parodé man galimybe, kurios praleisti tiesiog
negaléjau — projekta “Birth of Image”. Per desimt dieny Graikijoje, 2010
m. geguzés mén., a$ supratau apie save ir pasaulj daugiau nei per visa
savo gyvenimg. A$ iSmokau paziaréti viska nauju kampu, kas man
yra labai naudinga, kuomet iskylg sunkumy. Véliau a$ taip pat turéjau
galimybe sudalyvauti konferencijoje Belgijoje (2010 m. gruodzio mén.),
kuri vadinosi ,,Jauni Zzmonés ir mobilumas - prabanga?“ (angl. “Young
People And Mobiltity - a Luxury?”).

Projektas “Birth of Image” yra 18 meénesiy trukmés programa,
orientuota i vizualine medija. Mokymuose mes patobulinome savo
vizualinés i§raiskos gebéjimus ir patyréme, ka reigkia kurti. Sio projekto
déka daugybé jauny zmoniy susidoméjo ir pamégo $ig i$raiskos forma.
Mano mégstamiausias Zanras yra trumpametraziai filmai, a$ juos kuriu
ir tuomet dalinuosi su draugais. Mokymy metu a$ taip pat turéjau
proga pasipraktikuoti dirbti komandoje, i$mokau daug naujy dalyky,
kurie atvéré man naujus kelius ir naujas jzvalgas filmy karime. Dabar
a$ daug paprasciau gebu “skaityti” filmg ar nuotraukoje perduodama
zinute, kas man yra nejkainojama patirtis.

Parasé Krisztian Sélyom

Sis tekstas yra originalus Krisztidno straipsnis, kurj jis parasé savo iniciatyva. Mes nusprendéme

ji ideti i §j leidinj tokj, koki jis parasé, t.y. be korektariniy ir redakciniy pataisymy.
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Miki Ambrézy yra Global Soma
jaunimo asociacijos jkaréjas. Jo aistra yra
dokumentika, i§silavinimas - sociologija.
Miki $iuo metu gyvena Salonikuose,
Graikijoje.

Andrew Hannes studijavo muzika ir
perkusija Salonikuose, Graikijoje. Siuo metu
jis uzsiima filmy karimu ir menais. Andrew
gyvena Nyderlanduose ir dirba medija
mokymy vadovu darbo su jaunimu srityje.

Dubravka Obradovi¢ yra jaunimo centro
Vega, jsikairusio Belgrade, Serbijoje,
prezidenté. Vega yra ne pelno siekianti
organizacija, kuri specializuojasi medija
radtingumo ugdyme ir skatina jaunimo
naudojimasi naujgja medija. Jos aistra yra
pazinti zmones ir suprasti jy pasauléziira.

Gregory Painter yra i§ DidZiosios Britanijos.
Siuo metu jis savanoriauja Cantiere
Giovanni, Italijoje. Neseniai jis nusprendé
suburti grupe pavadinimu Media4Everyl
(liet. “Medija kiekvienam”) siekdamas
Anglijoje organizuoti bei skatinti jaunimo
mainus, susijusius su medija mokymu.

Birth of Image

Donalda Sinkuté yra savanoré jaunimo
darbuotoja ir medija ugdytoja Lietuvoje. Ji
savanori$kai veda uzsiémimus jauniems
zmonéms i§ jvairiy $alies kampeliy.

Krisztian Soélyom yra kiles i§ Vengrijos.
Siuo metu jis baigia vidurine mokyklg.
Jam patinka kurti trumpametrazius filmus
bei dalintis jais su draugais. Jis dalyvavo
projekto “Birth of Image” rengtuose
jaunimo mainuose 2010 m. geguzés mén.

Kriszta Zsiday yra Europos jaunimo
mokymy vadové. Ji turi magistro laipsnj
bei de$imt mety patirties darbo medija
srityje. Ji skiria savo laika darbui su
maziau galimybiy turin¢iu jaunimu. Siuo
metu ji rengiasi tapti iSrai$kos terapeute.
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Organizacijos ir kontaktai

YMCA ParthenopeOnlus (IT)

YMCA Parthenope ONLUS yra ne pelno siekianti nevyriausybiné organizacija,
laisva ir nepriklausoma asociacija. Miisy misija yra ugdyti prota, kung ir dvasia,
tam, kad mus supantis pasaulis buty paremtas meile, rapinimusi vienas kitu
ir bendradarbiavimu. Siekdami savo tiksly mes dalyvaujame lokaliose ir
tarptautinése veiklose, tokiose kaip seminarai, jaunimo mainai, mokymy kursai,
stovyklos, tirlamoji ir kiirybiné iniciatyvos.

TINKLALAPIS: www.ymcaparthenope.com
TEL. NR.: +39 340 7821363
EL. PASTAS: info@ymcaparthenope.com

Egyesek Youth Association (HU)

Misy veikla yra orientuota j neformaly jauny Zmoniy bei jaunimo
darbuotojy asmenybés ugdyma Vengrijos ir Europos kontekste. Mes
organizuojame jaunimo mainus, savanorystés projektus, mokymus
jaunimo lyderiams ir ugdytojams, vasaros stovyklas ir mokyklines
visuomenines programas. Mes turime jgidziy medijos, kou¢ingo, $o-
kio terapijos ir darbo su skirtingos kilmés jaunimu srityse.

TINKLALAPIS: www.egyesek.hu

TEL. NR.: +3613210495

EL. PASTAS: info@egyesek.hu, egyesek@gmail.com

VIDEO KANALAS ARBA SOCIALINES MEDIJA PUSLAPIS: http://
www.facebook.com/egyesek

Krista Zsiday
Jaunimo darbuotoja, medija ir i$raiSkos ugdytoja

http://trainers.salto-youth.net/ZsidayKriszta
+36302319819

zsidaykriszta@gmail.com

Skype: strella314

OldeVechte Foundation — YMCA Nederland (NL)
TINKLALAPIS: www.oldevechte.nl / www.ymca.nl

TEL. NB.: 0031 529 451 963

EL. PASTAS: oldevechte@hotmail.com

Marco Vlaming

Vyr. mokymy vadovas
www.oldevechte.nl
oldevechte@hotmail.com
0031 529 451 963

Zeesserweg 12, 7731 BGOmmen, The Netherlands

Global Soma Youth Association (GR)

GLOBAL SOMA yra ne pelno siekianti organizacija, aktyviai dalyvaujanti
audiovizualiniy ir jaunimo mokymy sferoje. Mes organizuojame veiklas tam, kad
ikvéptume jaunima. Global Soma yra socialiné erdvé, kurioje rengiami seminarai,
tyrimai, mokymai, edukacinés programos, uzsiémimai ir kt.

TINKLALAPIS: www.globalsoma.com

TEL. NR.: + 30 2311 200996 / +30 6907532925

EL. PASTAS: global.soma@gmail.com

www.vimeo.com/globalsoma

http://www.vimeo.com/birthofimage/
http://www.facebook.com/pages/Global-Soma-NGO/194982857506

Miki Ambrozy

Medija vadovas ir filmy karéjas, jaunimo darbuotojas

www.vimeo.com/ambrozymiki
www.vimeo.com/globalsoma
+306948734397
miki.ambrozy@gmail.com
Skype: ambrozy.miki
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Sofia Moudiou
Medija ugdytoja, vadove

www.vimeo.com/globalsoma
+306907532925
sofiamoudiou@yahoo.co.uk
Skype: soflamd4

Radvila (LT)

Radvila yra nevyriausybiné organizacija, savanoriskai telkianti reformatis-
kos pasauléziuros jaunimg ir kitus asmenis, aktyviai dalyvaujancius draugi-
jos veikloje. Pagrindiniai Radvilos tikslai yra rapintis, kad jaunimas buty
aukléjamas Evangelijos dvasioje, siekti jaunimo dorovinio, kultiirinio bei
fizinio tobuléjimo bei vienyti Lietuvos evangeliky reformaty bei reformatis-
kos pasaulézitros jaunimg, puoseléti Lietuvos Reformacijos veikéjy atmin-
ties ir jy veiklos tradicijas. Radvila, jgyvendindama savo tikslus, organizuoja
vaiky, jaunimo ir jauny $eimy stovyklas, vaiky sekmadienines mokykléles,
jvairius seminarus, konferencijas, paskaitas, ekskursijas, zygius, dalyvauja
muzikiniuose, socialiniuose ar labdaros projektuose.

TINKLALAPIS: www.radvila.lt
TELEPﬁONE: +370 654 04407
EL. PASTAS: radvila@ref.lt

Donalda Sinkuté
Jaunimo lyderé

+370 654 04407
sinkute@yahoo.com

COFA (Lietuva)

COFA yra grupé jauny zmoniy, turin¢iy bendrg interesa sukurti jauniems
zmonéms kuo daugiau galimybiy aktyviai dalyvauti vietinése ir tarptauti-
nése mokymo veiklose, skleisti neformalyjj mokyma, sukurti erdve jauni-
mui jgyvendinti savo idéjas. Mes organizuojame lokalias veiklas, pvz. au-
diovizualinés medijos uzsiémimus, susitikimus ir diskusijas. Taip pat mes
esame partneriai tarptautiniuose projektuose ir vie§iname juos tarp jauny
zmoniy Lietuvoje.

TINKLALAPIS:

TEL. NR.: +370 618 34435

EL. PASTAS: cofa@hotmail It

VIDEO KANALAS ARBA SOCIALINES MEDIJA PUSLAPIS: https://www.
facebook.com/pages/COFA/100806286626464

Donalda Sinkuté

+370 654 04407
sinkute@yahoo.com

Evelina Paunksnyté

+370 618 34435
eva.paunksnyte@gmail.com

Vega Youth Center (SRB)

TINKLALAPIS: www.vega.org.rs

EL. PASTAS: vegayc@gmail.com

VIDEO KANALAS ARBA SOCIALINES MEDIJA PUSLAPIS: http://
www.youtube.com/user/vegayc

Dubravka Obradovic
Mokymy vadové

dubravka.obradovic@gmail.com
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Istorijos | Dalijimasis su kitais

Zemiau rasite nuorodas j dvi projekto “Birth of Image” video
produkcijas, kurios, masy manymu, geriausiai pavaizduoja misy
metodologija. Mes atrinkome jas, nes jos parodo, kaip dalyviai reaguoja
i procesa, orientuotg j medija kiirimg, ir kaip per ta procesa pasikeicia
ju saves supratimas.

K3 duodi, tg ir gauni | Trumpa dokumentika

Trukmeé: 00:05:17
Formatas: HD
RezZisierius: Andrew Hannes

Perzitira: http://www.vimeo.com/globalsoma/what-you-give

Tamaso ir Stefanijos, projekto “Birth of Image” 2010 m. geguzés mén.
Graikijoje rengty mokymuy, dalyviy istorija. Dokumentiniame filme jie
kalba apie savo emocijas, jspudzius ir asmening patirtj mokymy metu.

Geki Sou

Trukmeé: 00:04:46
Formatas: HDV
Idéja: Gregory Painter

Perziiira: http://vimeo.com/21696649birthofimage/geki-show

Perziiira Facebooke: http://www.facebook.com/
pages/Geki-Show/154941661229222

Vaizdo tinklarascio stiliumi pateikta Gregorio, vieny is projekto “Birth
of Image” Nyderlanduose 2011 m. vasario mén rengty jaunimo mainy
dalyvio, istorija. Siame video jis kalba apie patirtj ir jsptidzius, kuriuos
jigijo kurdamas TV Sou. Video taip pat galima pamatyti tiesioginio
filmavimo vaizdy.

Nuorodos

Projekto “Birth of Image” tinklalapis

Kokie yra informacinio radtingumo pagrindai ir kodél jie turéty buti
dalis neformalaus arba formalaus mokymo? Kaip naudoti skaitmenine
video kamerg; video Zurnalistikos pagrindai. Socialiné medija ir
skaitmeninio radtingumo kolekcija.

www.birthofimage.com
www.birthofimage.com/blog/online-training-resources
http://www.birthofimage.com/blog/birth-of-image-social-media-and-
online-video-collection/

Projekto “Birth of Image” Vimeo kanalas

Video filmukai, sukurti projekto lokaliy ir tarptautiniy veikly metu.
Tematinis pasirinkimas apima temas nuo imigracijos ir socialinio

teisingumo, iki gamtos, lokalios Zurnalistikos ir saviraiskos.

http://www.vimeo.com/birthofimage/videos

Video naudojimas ugdymui ir

informacinis rastingumas

Ne pelno siekian¢iy edukaciniy filmuky kanalas, kuris i$plec¢ia ir
meta i$80kj tradiciniam medijos rastingumo supratimui. Pagrindiniai
principai yra $ie: (a) kad suprastume pasaulj, informacinis ratingumas

yra nei$vengiamai butinas, (b) kiekvienas turi kg papasakoti.

http://vimeo.com/channels/birthofimage
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Europos Taryba - Europos jaunimo
fondas

Europos jaunimo fondas buvo jsteigtas Europos Tarybos 1972 m.,
kurio tikslas suteikti finansing parama Europos jaunimo veikloms.

Sios paramos paskirtis yra paskatinti jauny zmoniy bendradarbiavima
Europos mastu, suteikiant finansavima tokioms veikloms, kurios
skatina taika, supratimg ir vienybés dvasig, atsizvelgiant i Europos
Tarybos puoseléjimas Zmoniy teisiy, demokratijos, tolerancijos ir
solidarumo vertybes.

Europos jaunimo fondo B kategorija yra skirta paremti produkcijos
jaunimui aktualiais klausimais karima, pvz. mokymy vadovai, Zurnalai
parengti tarptautiniy jaunimo organizacijy ar tinkly ir pan.

Sis leidinys yra finansuojamas Europos jaunimo fondo B kategorijos,
projekto pareiskéja — Global Soma jaunimo asociacija drauge su
partneriais: Olde Vechte Foundation (Ommen, Nyderlandai), Lietuvos
evangeliky reformaty jaunimo draugija “Radvila” (Vilnius, Lietuva),
neformalia grupe COFA (Vilnius, Lietuva), Egyesek jaunimo asociacija
(Budapestas, Vengrija), YMCA Parthenope Onlus (Naples, Italija) ir
Vega jaunimo centru (Belgradas, Serbija).

Sio leidinio tikslas yra pristatyti medijos, kaip jrankio, naudojamo
jaunimo darbe, metodologija, kuri buvo jgyvendinta projekte
“Birth of Image”.

Veiklus jaunimas

Programos “Veiklus jaunimas” 4.4 priemoné

(Generalinis direktoratas $vietimui ir kultiirai)

Europos Komisija paskelbé Saukimg paraiskoms teikti, kuris vadinosi
“Projektai, skatinantys kirybingumga ir inovacijas jaunimo sektoriuje
- informacinis rastingumas 2009 m.”( angl. ,Projects encouraging
creativity and innovation in the youth sector — media literacy in 2009%).

Projekto ,,Birth of Image” paraiSka pateiké YMCA Nederland ir Olde
Vechte Foundation (Ommen, Nyderlandai), kartu su partneriais:
Global Soma jaunimo asociacija (Salonikai, Graikija), Lietuvos
evangeliky reformaty jaunimo draugija “Radvila’ (Vilnius, Lietuva),
neformalia grupe COFA (Vilnius, Lietuva), Egyesek jaunimo asociacija
(Budapestas, Vengrija) ir YMCA Parthenope Onlus (Naples, Italija).
Vega jaunimo centras (Belgradas, Serbija) prisijungé prie projekto ko-
finansavimo pagrindais.

Projektas ,,Birth of Image” orientuojasi j tai, kaip naudoti informacinj
rastinguma kaip jrankj sustiprinti karybiskuma, kad jauni Zmonés
mokytysi ieskoti inovatyviy ir originaliy sprendimy savo asmeniniame,
profesiniame ir socialiniame gyvenime.

Birth of Image A Concise Guide to Media Literacy

133






This project has been funded with support from the European Commission and the Council of
Europe. The publication itself reflects the views only of the authors and neither the Commission,
nor the Council of Europe can be held responsible for any use which may be made of the

information contained therein.

Project reference numbers: Action 4.4 — 2009-4774/10 [Education and Culture DG, Youth in
Action Programme] and 5950.1.B.2011. PC23 [European Youth Foundation - Category B].

© Birth of Image 2011

* S
o 20 4vé}
* ,a " :

* * * 4 * 5
Rk Education and Culture DG
COUNCIL  CONSEIL € H 2 )
et e Youth in Action’ Programme




